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Agenda

• Recap the web project

• Preview the refreshed site

• Receive your input, 

answer your questions



W H A T



“more 

usable”



How does the GNSO use its site?

• Interviewed key users

• Surveyed ICANN community

• Presented results in Seoul
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What GNSO power users want

• To find documents

• Support for Calendar activities

(future and past)

• To find info based on issues



“Findability”

• What it means

• What it is

• When it is

The new website makes each 

item “findable” in multiple 

ways

Data is viewed in several ways



The Search for a Vendor
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• RFP issued April 2010 

• Three vendors responded fully

• Responses judged by Staff

committee 

• Twelve objective criteria

• Clear winner: Andalucia WS



Project Status Today
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• ICANN engaged AWS, May 

2010

• AWS handed off code to

ICANN, November 2010

• Today, Council receives first

preview

• If approved: live before San

Francisco, March 2011



Preview of Refreshed 

GNSO.ICANN.ORG

Chris Chaplow
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P R E G U N TA S



Thank You


