Social Media, Mobile, Apps & the o
Market for Domain Names in the
Netherlands
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The most important question:

Do you have a domain name of your own or do you plan to get one?

1. No, | don’t have a domain name and I’'m not planning to get one.
2. No, | don’t have a domain name, but | am planning to get one.
3. Yes, | do have a domain name, but I’'m not planning to keep it.

4. Yes, | do have a domain name, and | am planning to keep it.

5. Yes, | do have a domain name, and I’'m planning to get others.




Social Media positive for willingness to register
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Mobile as well
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Consumer
Interest & perceptio

. Outlook in private segment very positive.

. Social media and Mobile positive for

willingness-to-register.

. Typing a domain name expected to

become less popular.
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Businesses who consider Social Media important register less

Correlation between importance of Social Media and domain name N |
portfolio
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Large businesses expect to delete large numbers
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1.

Outlook positive, but less so than in private
segment.

Companies who consider social media
important register less than other
companies.

Large companies more likely to delete part
of their portfolio.
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Registrars' views on use
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. Registrars foresee overall increase in demand, but
more in business than private segment.

. Registrars believe defensive registrations still
necessary in mobile age, but outlook for parking

pages is bleak.
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Wrapup

Social Media, Mobile and Apps no immediate threat for
domain name market in the Netherlands, but major changes

behaviour expected.

This is the most important structural development for a cctld
registry in years to come.

- Therefore: monitoring this on a regular basis is more than
worth the effort!
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But how? One question may suffice

Do you have a domain name of your own or do you plan to get one?

1. No, | don’t have a domain name and I’'m not planning to get one.
2. No, | don’t have a domain name, but | am planning to get one.
3. Yes, | do have a domain name, but I’'m not planning to keep it.

4. Yes, | do have a domain name, and | am planning to keep it.

5. Yes, | do have a domain name, and I’'m planning to get others.
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