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Name and Address fields

Company/Organization Information

Part B. Application Form

Company Name

Employ Media LLC

Company Address 1

3029 Prospect Avenue

Company Address 2

n/a

Company City

Cleveland

Company State/Province

Ohio

Company Postal Code

44115

Company Website Address

www.employmedia.com

Company Country

us

Sponsoring Organization Information

Sponsoring Organization Name

The Society for Human Resource Management

Sponsoring Organization Address 1

1800 Duke Street

Sponsoring Organization Address 2

n/a

Sponsoring Organization City

Alexandria

Sponsoring State/Province

Virginia

Sponsoring Organization Postal
Code

22314

Sponsoring Organization Country

us

Sponsoring Organization Website
Address

www.shrm.org
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Namestrings and Conventions

First sTLD choice: |.jobs

Naming Conventions:

Domai n names will be registered only at the second level (e.qg.

conpanynane. jobs). The .jobs sTLD will not be organized at the registry |eve
i nto any sub-domains or other |ower |evel domains (e.g., third- or fourth-Ieve
domai ns) .

Sec_ongl sTLD n/a

choice:

Naming Conventions:

n/a

Third sTLD choice: |n/a
Naming Conventions:
n/a

Sponsoring Organization Structure

Executive Summary of This Proposa

Enpl oy Media LLC and The Soci ety for Human Resource Management respectfully
submit this proposal for establishment of a .jobs sTLD for the benefit of the

i nternational human resource managenment community (the sponsored TLD commrunity)
and the Internet comunity as a whole. Registrations will be at the second

I evel and will conprise conpanynane.jobs, where "conpanynanme" is the |egal nane
under which an enpl oyer does business or is commonly known. Registrations are
granted only to applications submitted by a qualified applicant - generally a
human resource manager of the enployer such nanager represents. The Society
for Human Resource Managenment ("SHRM'), as the world's |argest association
devoted to human resource managenment, is uniquely positioned to represent this
sponsored TLD comunity and create policy therefore. Enploy Media LLC ("Enpl oy
Medi a") has been created by business and marketing professionals to manage and
mar ket the .jobs sTLD, and is well-funded towards this goal. Enploy Media has
entered into a long-termagreenent with SHRMto provi de policy governance
regarding the .jobs sTLD. Technical registry operations will be provided by
Verisign Nanming and Directory Services (“VNDS"), a division of Verisign, Inc.
under contract to Enploy Media. VNDS has enpirically proven their capability
to provide world-class registry operations and maintain nultiple-tld

i nteroperability.

The Sponsoring Organi zati on and The Applicant

Prior to detailing the structure and nature of the Sponsoring Organization, it
wi Il be beneficial to have an overview of the relationships anong the parties
to this proposal (Enploy Media, SHRM and VNDS). Enploy Media is the applicant
of this proposal and is the party which would enter into a registry operator
agreement with ICANN in the event this proposal is accepted. Enploy Media wll
manage the busi ness and day-to-day operations of the .jobs sTLD, including

mar ket i ng, sal es, custoner service, conpliance, etc. As such, Enmploy Media is
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the "Applicant" and/or "sTLD Manager." SHRMis the policy provider for the
.jobs sTLD and the representative of the sponsored TLD comunity to be served

by the .jobs sTLD. SHRMwi Il interact with the sponsored TLD comunity to

det erm ne and oversee policy and policy development. In this regard, SHRMis

t he "Sponsoring Organization." Enploy Media has entered into a | ong-term

agreement with SHRM for the provision of such policy devel opment and oversight.
In such policy determination and oversight, SHRMis contractually obligated to

act independently of Enploy Media and in the interests of the sponsored TLD

conmunity. VNDS will be the provider of registry service functions for the
.jobs sTLD under contract to Enploy Media. As such, VNDS is the "Registry
Operator."

SHRM (www. shrmorg) is the world' s |argest association devoted to human
resource managenent, representing nore than 175,000 individual nmenbers with
nore than 500 affiliated chapters in the United States and nmenbers in nore than
120 countries. Founded in 1948, SHRMis a not-for-profit entity whose nission
is to advance the human resource ("HR') profession and serve the needs of HR
prof essional s by providing the nost essential and conprehensive resources
avail abl e.

SHRM has consi derabl e resources and experience for representing the HR
managenment conmunity in a variety of matters. Wth a staff of nore than 200,
SHRM has nore than 20 specialized departnments to serve the needs of HR
professionals. Through its regional and |ocal neetings, website and ot her
foruns, SHRM provides nultiple venues for soliciting commentary and opi ni ons
fromthe HR community and fostering debate regardi ng many i ssues facing the
conmunity. SHRM s website alone exenplifies this role as a conunity forum by
provi di ng many vehicles for receiving community input and providing comunity
services, including many chat roons, bulletin boards, webcasts and online
foruns. As an influential voice, SHRMis committed to advancing the hunman
resource profession to ensure that HRis an essential and effective partner in
devel opi ng and executing organi zati onal strategy. Few, if any, organizations
are as qualified to speak for the HR community in terms of sSTLD appropri ateness
(to the community) and policy devel opment.

Enpl oy Media (www. enpl oynmedi a.com) is a Delaware limited liability conpany
created for the purpose of managing the .jobs sTLD. Located in Cl evel and,
Chi o, Enploy Media was created, and is primarily owned, by Second Generation
Ltd, a fam|ly-owned linmited partnership which focuses on entrepreneuria
investments and is also |ocated in Cleveland, Chio. Second Generation brings
to Enpl oy Medi a consi derabl e experience in business devel opnent, managerment and
mar ket i ng t hrough, anong ot her successful ventures, ownership of radio and

tel evisi on broadcasting entities and provision of marketing expertise thereto.
Second Generation is comritted to providing funding for Enploy Media sufficient
to scale Enploy Media to the size and ability necessary to successfully run a
stabl e, solid and dependable sTLD. For additional details regardi ng Second
Generation's experience, please see the "Initial Directors, Oficers and O her
Staff" section herein.

Enpl oy Media will be structured to provide efficient and effective nanagenent
of the .jobs sTLD. A copy of the operating agreenent of Enploy Media is
avai | abl e upon request. For information regarding directors, officers, staff,
neetings, etc., please see further sections of this Part B and rel evant
sections of Parts C and D

Enpl oy Media will function as the nanager of the .jobs sTLD, providing
day-t o-day operations of the sTLD, adm nistering policy dictates from SHRM and
overseeing technical registry operations provided by VNDS. Anong Enpl oy
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Medi a's functions and missions is the commercialization and narketing of the
.jobs sTLD, but always acting within the policies as set forth by SHRM

I nherent within Enploy Media's functions and nissions is maintenance of the
integrity of the .jobs sTLD, particularly in light of the desires of the
sponsored TLD community as detailed in SHRM s polici es.

For a description of the policy-formation activities of SHRM and Enpl oy Medi a,
pl ease see the "Policy Mking Process" section of this proposal

The Community to be Served

As set forth in the .jobs charter (the "Charter"), a copy of which is avail able
upon request, the .jobs sTLD will be established to serve the needs of the

i nternational human resource managenment conmunity (the "Community"). As used
herein, "human resource managenent" is the organizational function that focuses
on the nmanagenment and direction of people. The Comunity consists of those
persons who deal with the human el ement in an organi zati on - people as

i ndi vidual s and groups, their recruitment, selection, assignnent, notivation
conpensation, utilization, services, training, devel opnent, pronotion,

term nation and retirenent.

A key conponent to the Community is identification of the nenbers of the
Conmunity who are qualified to apply for a registration of a .jobs sTLD. As
detailed further in the Charter, a .jobs sTLD registration will only be issued
in response to an application which is submtted by a qualified applicant
(there are other restrictions to registration, but these restrictions are

di scussed el sewhere in this application). A qualified applicant ("Qualified
Applicant") is a person who is (a) a nenber of SHRM or (b) engaged in hunman
resource managenent practices that neet any of the following criteria: (i)
possess sal ari ed-1evel human resource managenent experience; (ii) are certified
by the Human Resource Certification Institute; or (iii) are supportive of the
SHRM Code of Ethical and Professional Standards in Human Resource Managenent,
as anended fromtime to time (the "Code"). A copy of the Code is attached to

t he Enpl oy Medi a/ SHRM agreenent and is available at the SHRM website. The core
provi sions of the Code include: (1) professional responsibility (add value to

t he organi zations they serve and contribute to the ethical success, credibility
and val ue of those organizations); (2) professional devel opnent (strive to neet
t he hi ghest standards of conpetence); (3) ethical |eadership (exhibit

i ndi vi dual | eadership as a role nodel for maintaining the highest standards of
et hi cal conduct); (4) fairness and justice (promote and foster fairness and
justice for all enployees in their organizations); (5) conflicts of interest
(protect the interests of their stakeholders as well as their professiona
integrity and not engage in activities that create actual, apparent, or
potential conflicts of interest); and (6) use of information (protect the
rights of individuals, especially in the acquisition and di ssem nati on of

i nformati on while ensuring truthful comrunications).

The minimumthreshold to be a Qualified Applicant is thus both being engaged in

human resource managenent practices and being supportive of the Code. 1In this
[ight a menber of the Community can be a Qualified Applicant in many ways.
VWile many smaller entities do not have an “HR Manager,” npst have at | east

one individual who deals with the human el enent of the entity. VWhile this
person may not desire to become certified or a nenber of SHRM such person is

still a menmber of the Community (by virtue of their role of dealing with the
human el ement of the entity) and may becone a Qualified Applicant by supporting
the Code. In an additional exanple, an independent recruiter can becone a

Qualified Applicant by simlarly supporting the Code.
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The “Method of Ensuring Operation in the Interest of the Stakehol ders of the
Conmunity to be Served and the Internet at Large” is discussed imrediately
below in Part A, Appropriateness of Sponsored TLD Conmunity.

Appropriateness of Sponsored TLD Community

The Community is appropriate for the creation of the .jobs sTLD because, inter
alia, it is a clearly-definable community with a readily definable sub-class of
Qualified Applicants (for registering domains) and it is a group with clearly
defined needs (see bel ow) which are not efficiently fulfilled by the current
DNS hi erarchy of Top Level Domains.

As noted in Part B, Sponsoring Organization Structure, nembers of the Community
focus on the managenent and direction of people on behal f of the organization
they represent. This Community shares comon goal s, objectives and interests
including hiring people to performthe activities of the organization

providing proper training, and facilitating appropriate rewards including
opportunities for individual achievenent and advancenent The commnal ity of
these interests transcend organi zational size, industry, geographic |location
and business classification, formng the underlying interests and notivations
of the Community as a whole that |ong pre-dates the Internet. For exanple, one
of the many duties of an HR nanager of an entity (a menber of the Community) is
to attract quality enployees to the entity. Similarly, one of the many goals
of an independent recruiter is to attract quality enpl oyees for the recruiter’s
clients (thenselves employers). In performance of these duties, it is

i ncumbent upon these nenbers of the Comunity to market their enployer, and
further to pronote access to information regarding the enployer to potentia
enpl oyees.

In recent years, the Internet has revolutionized the relationship between the
Conmunity and the gl obal |abor market. The Internet has beconme a primary venue
for people seeking information and other fornms of exchange regardi ng an

enpl oyer organi zati on and notably its enpl oynment opportunities (jobs). A 2002
Pew study (see www. pewi nternet.org/rel eases/rel ease. asp?i d=46) indi cates that
over 50, 000, 000 peopl e have used the Internet to search for a job and that
4,000, 000 peopl e per day search out new enpl oyment opportunities online,
representing a 60% junp since March 2000.

In response, the Conmunity has denonstrated a comon capacity to provide this
information in a self-admnistering way consistent with the goals, interests
and obligations this Conmunity has historically shared with its enpl oyer

organi zations. This has included evolving their Internet presence to focus
upon online enploynent as the platformfor streamnlined job-applicant
interactions in the staffing process. Use of the Internet has evolved to be an
i ntegral organizational strategy of recruitment carried out by Conmunity
menbers. As an exanple of this, 89% of Fortune 500 conpanies in 2002 |linked to
their own enployment section fromtheir corporate home page (conprising over
75,000 job positions.) |In 2003, 100% of the G obal 500 in the Healthcare

i ndustry offered a jobs page, 98%in the Manufacturing sector, 97%in the
Consumer sector, 92%in the H gh Tech sector, 91%in the Uilities sector, and
90% in the Financial sector. (See, www. il ogos.conifen/expertviews/trendwatch.)

For the Community, however, inefficiencies restrict the ability to communicate
and otherwi se pronpte an exact Internet destination to the |abor market. The
default evolution, by necessity (and skewed particularly within the .com zone),
has seen this Community inplenent creative nmethods (creative URL's) including
use of a link or other reference to a particular part, sub web or third- or
fourth-1evel domain within the enployer's website to comuni cate and pronmote HR
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(including jobs) information. A shared and comon need of this Community is
for a reasonable and consistent nethod for pronotion and | ocation by way of a
descriptive format within a new Top Level addressing hierarchy (i.e.
conpanynane. jobs). Such an sTLD will provide this Comunity efficiencies for
identifying the HR el ement -- an exact destination (i.e., a “jobs” page)
consistent with the organizational strategy this Community has historically
been charged to carry out, including with other forms of nedia, inits
comuni cation to the |abor market.

By way of this application for the .jobs sTLD, the Community, as represented by
SHRM is requesting that | CANN approve del egati on whereby its nenbers can offer
a standardi zed address on behal f of the organization they represent for the

pur pose of conmunicating such a destination to the |abor narket.

“Met hod of Ensuring Operation in the Interest of the Stakehol ders of the
Conmunity to be Served and the Internet at Large”

Operation of the .jobs sTLD in the interest of the stakeholders of the
Conmunity is ensured by the rel ationship between Enpl oy Media and SHRM  SHRM
as an entity separate and distinct from Enploy Media, has as its m ssion and
goal the furtherance of the stakehol ders of the Cormmunity. SHRM s
participation as the policy delegate for the .jobs sTLD is just one nore facet
in SHRM s m ssion. As a proven representative of the interests of the
Conmunity, SHRM brings to the .jobs sTLD the same assurance of operation in the
best interests of the Comrunity that SHRM brings to all other of its activities
in the best interests of the international HR community. Furthernore, the
Enpl oy Medi a/ SHRM agreenent contractually obligates SHRM to act independently
from Enpl oy Media and in the best interests of the Community in its role as
policy delegate. This independence and separation from Enpl oy Medi a ensures
that operation of the .jobs sTLD, as manifested in the policy dictates of SHRM
are made in the best interests of the Cormunity rather than in the best
interests of the business of the .jobs sTLD (which is the job of Enploy Medi a,
separate and distinct fromthe job of SHRM. For exanple, one policy of the
.jobs sTLD (as mani fested in the SHRM Enpl oy Media agreenment) is that only
Qualified Applicants may apply for a registration. Enploy Media ensures that
this requirenment will be enforced.

Furthernore, Enploy Media is contractually obligated via the Enpl oy Medi a/ SHRM
agreement to manage the .jobs sTLD in conformance with the policies set forth
in the Agreement, the Charter and as provided by SHRMin its capacity as the
policy delegate. SHRM has several enforcement rights in the event of a breach
on the part of Enploy Media, including up to obtaining injunctive relief to
ensure Enpl oy Media's conpliance therewith. These obligations as placed upon
Enpl oy Media, and SHRM s ability to enforce same, further ensure operation in
the interest of the stakehol ders of the Comunity.

Still furthernore, opportunities to register a domain in the .jobs sTLD will be
pronot ed and of fered worl dwi de by Enpl oy Media. Such opportunities will not be
abridged or limted in any way based upon race, gender, political affiliation,
country of origin or any other factor not delineated in the Charter or in the
regi strant registration agreenent.

Qperation in the interests of the Internet at large will be ensured by the
agreement executed between | CANN and Enpl oy Media. As with previous gTLD
agreements with | CANN, | CANN has enforcenment rights vis-a-vis Enploy Media's
obligations therein.

Furthernmore, Enploy Media will operate as set forth in this proposal, sections
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of which detail Enploy Media's outreach programto the Internet (e.g., by a

di scussion board available to all), Enploy Media's use of the UDRP construct,
Enpl oy Medi a's performance obligations as subcontracted to VNDS, etc. For
exanpl e, a key concern of the Internet at large is protection of intellectua
property rights. As discussed in Part B, Protect the Rights of Ohers, Enploy
Media will review the Qualification Docunment (as defined therein) of each
proposed regi strant to guard agai nst fraudul ent registrations. This alone
protects the Internet at large fromI|P abuse from obvi ous cybersquatters and
nefarious registrants. In this light a conmpany will not have pressure to

“def ensively” register a domain prospectively agai nst cybersquatters. Another
key concern of the Internet at large is the ability to be heard regarding
abusive registrations (if any slip through Enploy Media s enforcenent
policies). As also discussed in Part B, Protect the Rights of O hers, al
.jobs registrations will use the UDRP, nodified as detailed therein to include
requi rements regarding the Code. 1In this light, all menbers of the Internet at
| arge have at | east one venue (a UDRP action) regarding any clains to .jobs
regi strations.

Representation
SHRM wi | | represent and take input fromthe Conmmunity in several ways.

Initially, as an association of HR professionals, SHRMis conprised of nenbers
of the Community. Representation is achieved by the definition of being an
association (i.e., SHRMrepresents at |east the subset of the Community which
are already SHRM nenmbers). Additionally, SHRM as an organi zati on has been
receiving input fromthe Community since its inception. One of SHRM s mi ssions
is to take input fromthe Community in order to serve the best interests of the
Conmunity. SHRM has enpirically proven such input via many venues incl uding
on-line foruns and discussi on groups, neetings, semnars, etc. [ nput fromthe
Conmunity regarding the .jobs sTLD woul d be one nore facet in this well-defined
and ingrai ned network of input channels.

Al so, as detailed in Part B, Policy Muking Process, SHRMwi Il create a Counci
(as defined therein) conprised of individuals representing various constituents
of the Community, including all sizes of enployers, union and non-union

enpl oyers, governnent enployers, international enployers, etc. These
representatives will be chosen to ensure direct representation of al

st akehol ders and constituents of the Community. As explained in the Policy
Maki ng Process section of this proposal, the Council is integrally involved in
the policy process. As such, the Council has direct input into this process.
Thus, via the Council, the Comunity is additionally represented and given a
channel for input.

Still furthernmore, and as detailed in the Policy Making Process herein, in the
event a task force is forned to review a proposed anendnment (as defined
therein), a period of public corment will be held. During this period input
fromthe Community will be received, and such input will be incorporated in the

report of the task force.

Enpl oy Media will also performan outreach programas further detailed in the
Pol i cy Making Process of this proposal. While the programis intended to
solicit input fromthe general |Internet comunity, any stakehol der and/or
constituent of the Community is free to input opinions, informtion,
commentary, etc. into the program

Openness and Tansparency
| |
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Bot h SHRM and Enpl oy Media are committed to and will pronote openness and
transparency in policy making and managi ng the .jobs sTLD. For exanple, the
Pol i cy Making Process as described in Part B, Policy Making Process, is open
and transparent, including providing access to any task force report and the
ability for all to submit conments thereon (and then subsequently providing
access to the final task force report). As further described therein, the
results of the policy making process (i.e., the decisions of the SHRM Executive
Conmittee and Enploy Media) are particularly made avail abl e, along with neeting
m nutes, notice provisions, etc.

Furthernmore, the Community (via SHRM and the public (via Enploy Media) will be
encouraged to participate and comment in both policy making and TLD managenent .
Thr ough use of the SHRM and Enpl oy Media websites, both the Community and the
public will be able to follow the policy process and TLD nanagenment. Via these
websites (and ot her venues as described herein), commentary and opi nion wll

al so be solicited. Generally speaking, all docunents, minutes, comentary,

etc. relating to both policy and TLD managenent will be made publicly avail able
unl ess privacy concerns dictate restricting public access.

Initial Directors, Officers, and Other Staff

SHRM i s an established organization with a conplete board of directors and a
successful managenent team The board and nanagenment team i nclude (board
position identified first):

Chair of the Board, David B. Hutchins, SPHR, CEBS, CCP, Senior VP/ Chi ef
Administration O ficer

Chair Designate, Johnny C. Taylor, Jr., J.D., SPHR, Executive VP, Ceneral
Counsel & Secretary

Secretary, Janet N. Parker, SPHR, Senior VP, Corporate Enpl oyee Rel ations,
AnSout h Bank

Treasurer, Judith L. Streeter, PHR Senior VP, HR North American Lodgi ng
Operations, Marriott International, Inc.

Director-at-large, C. Dennis Mntgonmery, SPHR, Mnager of Organization
Devel opnent & Trai ning, OGE Energy Corp.

Director-at-large, Judy Cark, CPC, SPHR, President, HR Answers
Director-at-large, Mary Cheddie, SPHR VP, HR The Ovis Conpany, Inc.
Director-at-large, Nancy L. Vol pe, SPHR, Director of HR, Elan Nutrition, LLC

Director-at-large, Robb E. Van C eave, SPHR, |PMA-CP, Director Enployee &
Admi ni strative Services, Wasco Co.

Director-at-large, Robert O Gonzales, Senior VP and Managi ng Director,
Enpl oyee Services, Fidelity Investnents

Director-at-large, Clinton R CGurney, Mnaging Director, HR, LDS Church

Director-at-large, Rita Bennett, Director, Corporate Devel opnent Strategy for
Care |nternational

Director-at-large, R Roosevelt Thomas, Jr., DBA, CEO Roosevelt Thomas
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Consul ting & Training, Inc.
President, CEO (Ex-Officio, Nonvoting Menmber), Susan Meisinger, SPHR, SHRM

The contact person at SHRM for the purposes of this proposal is Gary Rubin,

Vi ce President Publications and New Media. M. Rubin is responsible for SHRM s
flagship publication, HR Magazine (circulation 170,000), as well as its other
awar d-wi nni ng publications such as Enpl oynent Managenment Today. M. Rubin has
nore than 19 years of experience in publishing and new nmedi a managenent. Mbst
recently, M. Rubin served as the founding Vice President and General Manager
for the Magazi ne, Newsletter and Catal og Division at NewsStand, Inc. M. Rubin
was a foundi ng board nember of the Acadeny of Interactive Arts and Sciences, is
currently an Emmy Awards voting nmenber for the Acadeny of Tel evision Arts and
Sci ences, serves on the board of directors for Boys Life Publishing, and is
Chairman of the HR Committee for the Business Publishers Association (ABM.

Addi tional information regarding SHRM directors, officers and staff, including
a description of each director’s position description and a |ist of al
officers, is available at the SHRM website and upon request.

Regardi ng Enpl oy Media, pursuant to its operating agreenment, Second Generation
Ltd. has been appointed as the nanager of Enploy Media. Second Generation is a
Cl evel and-based limted partnership primarily owned by the Enbrescia famly (of
whi ch Tom and F. Matthew, detailed below, are nmenmbers). Second Generation has
and is currently invested in nmultiple business entities representing multiple
i ndustries, including nmedia ownership, direct marketing, manufacturing and rea

estate. In its sixth year of operation, Second Generation is a continuation of
Enbrescia fam |y business and/or investnents with a history of greater than 30
years.

Enpl oy Media's operating agreenment identifies the foll owi ng key personnel and
their position. Each position belowis a non-conpensated position

Thomas F. Enbrescia, Chairman (non-conpensated position): M. Enbrescia has
spent the past 25-30 years of his career owning and managi ng FCC-1icensed radio
and tel evision properties throughout the United States. M. Enbrescia’'s
conpany Second Generation Tel evision has built and/or currently owns and
operates television and radio affiliates in the Mdwestern and Southern United
States. In addition to broadcasting activities, M. Enbrescia was the co-owner
and Chai rman of Sports Marketing, Inc., a sports network which has nmarketed the
broadcasting rights to professional sports teams. Tom was a successful partner
in Radio Direct Response, a .com marketer representing such conpani es as
Priceline.com Tomis also Chairman and owner of Partners, LLC, a direct

mar keti ng conmpany. M. Enbrescia is on the board of directors of ACMVE
Conmuni cati ons, the owned and operated arm of \WAarner Brothers Tel evision
Network with television stations across the United States.

Scott Finerman, Treasurer/Secretary (non-conpensated position): Scott is and
has been the Chief Financial Oficer of Second Generation for the past 5 years.
Prior to this position, he was a partner in a regional accounting firmfor 17
years. Scott has a history of involvenent in community organi zations,
i ncludi ng hol ding the position of President and/or Treasurer for nmany of these
organi zations. A C.P.A and an attorney (inactive), Scott has a B.B. A from
The University of Mchigan and a J.D. fromthe Cl evel and Marshall Col | ege of
Law:.

Ray Fassett, Vice President (non-conpensated position): Ray has spent npst of
his career in the small business and start-up environment. Ray began his
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career in public accounting and subsequently joined the division of a newy
formed hol di ng conpany that specialized in career fair events throughout the
U S. There Ray was instrunental in |aunching a successful online career porta
whi ch was eventually sold to a joint venture owned by the Washi ngton Post and
Chi cago Tri bune. Since then, Ray has been a key nmenber of a pure Internet
start-up, partially owned by M crosoft, pioneering technol ogies and products
pertaining to Digital Ri ghts Managenent (DRM). As an individual, Ray has
actively participated in | CANN processes and attended | CANN neeti ngs when
possi bl e.

F. Matthew Enbrescia, Vice President (non-conpensated position): Mtthewis
currently an advisor to Second Generation and is involved in the managenent of
many of Second Generation’s interests. A graduate of Georgetown University,
Mat t hew has worked throughout the United States primarily in nmedia sales (e.qg.
radi o, broadcast television and cable).

Enpl oy Media, if this proposal is accepted, will engage qualified, dedicated
and experienced personnel for each salaried officer and/or key personne
position as set forth in Parts C and D of this proposal. Enploy Media wll
al so have an Advisory Board as detailed in the next section. Advisory Board
menbers will include:

Ri chard Celeste: M. Celeste, a forner anbassador to India and Chi o governor
is currently the President of Colorado College. A Yale University graduate and
Rhodes schol ar, he was governor of Ohio from 1983 to 1991 and the United States
ambassador to India from 1997 to 2001. M. Celeste al so headed the Peace Corps
under President Carter and has served on several corporate boards, including a
British Petrol eum Co. advisory board.

Marty Ponpadur: Marty Ponpadur has extensive international business
experience. He is the Chairman of News Corporation Europe and has served as a
director thereof since November 2003. |In June of 1998, M. Ponpadur joined
News Corp as Executive Vice President of News Corporation, President of News
Cor poration Eastern and Central Europe and became a menber of News Corp’s
Executi ve Managenment Conmittee. |In January of 2000 he was appointed to his
current position. Prior to joining News Corp, M. Ponpadur was President of RP
Medi a Managerment and hel d executive positions at several other media conpanies.
He currently sits on the Boards of Metronedia International, Linkshare, News
Qut of Hone B.V., Bal kan Bul gari an, RP Coffee Ventures and Sky ltalia. M.
Ponpadur is also a principal owner of Caribbean International News Corporation,
whi ch publishes two Spanish | anguage daily newspapers - El Vocero and El Mindo.

John W Graham John G aham serves as Chief Executive Oficer of Nationw de
Advertising Service (NAS), a position he has held since 1983. NAS, an agency
of McCann- Erickson Wrldw de, is the |largest advertising agency in Chio and one
of the largest agencies of its kind in the world, and has been headquartered in
Cl evel and for over 50 years. John is a menber of the Board of Directors of
Gund Busi ness Enterprises, owner of the Cl evel and Cavaliers NBA basket bal

team the C evel and Rockers of the WABA and operator of the Gund Arena. John
has been recogni zed as one of the “Greater Cl eveland 100 Top Entrepreneurs.”

Jam e Kellner: M. Kellner is the Chairman and CEO of the WB tel evision
networ k and ACME Conmuni cations, the WB's third |argest station group. M.
Kel | ner has spent a distinguished career in the television industry. A fornmer
Chai rman and CEO of Turner Broadcasting Systens, Inc., M. Kellner revitalized
t he venerabl e CNN and polished Headline News into the youngest-skew ng cabl e
news network. At the Fox Broadcasting Conpany, M. Kellner served as President
and COO, successfully nurturing Fox into a major player in broadcast
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television. M. Kellner has also served as President of the Oion
Entertai nment Group and Vice President of First-Run Programm ng at Viacom
Ent er pri ses.

Scott DePerro: M. DePerro is a co-owner of Goldstar Hol dings Ltd., an

i nvest ment partnership which actively invests in start-up and entrepreneuria

conpani es. Scott has over 20 years of business experience. In 1979 Scott,

with his brother Jeff, founded Aim Executive, Inc., an industry |eading

nati onal human resources consulting firmthat was a pioneer in integrated HR

services. AimExecutive grew rapidly, being named to the Inc. 500 Ilist of

fastest growing privately held conpanies in Anerica for four consecutive years.
In 1997 Aim Executive was acquired by Spherion, and the Deperros’ remained for

four years as Division Presidents of this Fortune 500 gl obal human capita

managenment firm Scott is a Certified Personnel Consultant.

Selection of Directors, Officers, Members, Staff

The eligibility, nmethod of selection, term's) of service, conmpensation
conflicts of interest, resignation, renoval and vacancies policies of Enploy
Medi a are detailed in the Enpl oy Media operating agreenent, a copy of which is
avai | abl e upon request. GCenerally speaking, all such policies are consistent
wi th best business practices in simlarly-situated business entities.

For exanple, under the Enploy Medi a operating agreenment, managenent of Enpl oy
Media is conducted by a Manager. The Manager is selected by the owners (i.e.
Menbers) of Enploy Media (current Menbers are Second Generation Ltd. and Ray
Fassett), and has been identified in the operating agreenment as being Second
Generation Ltd. This Manager will serve until resignation, renoval or a
successor has been el ected and qualified. A Manager nmay resign by giving 30
days witten notice to the menbers. A Manager vacancy may be filled by a
unani nous vote of the voting nenbers. A Manager is not entitled to any fees or
conpensation unless the nmenbers determnine otherwi se. A Manager may not

knowi ngly act in contravention of the operating agreenent, the SHRM agreenent
or knowi ngly make it inpossible to carry on the ordinary business of Enpl oy
Medi a. The Manager appoints all officers of Enploy Media.

Each officer of Enploy Media holds office at the pleasure of the Manager and is
required to take all actions necessary to run the business of Enploy Media.

Any officer may be renobved at any time by the Manager. Any officer vacancy nmay
be filled by the Manager. The Manager will determine the eligibility

requi rements for each officer, generally including a requirenent that each
officer is qualified and with sufficient experience required to performtheir
duties. Oficers are conpensated as set forth in Sections C and D of this
proposal

Staff menbers are selected by the officers and/or the Manager in their best

di scretion. Staff will generally be enployees at will. The eligibility of
each staff menmber will depend upon the duties required of the staff nmenmber, as
determ ned by the officers and/or the Manager. Conpensation for staff menbers
is set forth in Sections C and D of this proposal

The Advi sory Board will consist of individuals who are respected for their

busi ness acumen, committed to the activities of Enploy Media, and who are able
to provi de open-m nded and creative suggestions and solutions to the chall enges
and opportunities facing Enploy Media. The Advisory Board will: (a) provi de
feedback to officers and key personnel regarding Enpl oy Media services,
operations, marketing initiatives and business strategies; (b) act as a liaison
bet ween Enpl oy Media and prospective clients, suppliers, enployees and advi sors
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t hrough personal introductions, recomendati ons and ot her appropriate nethods
when such opportunities exist; (c) participate in Enploy Medi a-sponsored events
such as client receptions, officer neetings and other enpl oyee gatherings when
appropri at e; (d) assist in the recruitment efforts of Enploy Media, with
enphasis on identifying, recruiting and devel opi ng hi gh potential personnel

and (e) nmeet with Enmploy Media officers and key personnel to provide advice and
counsel regardi ng each individual's area of responsibility.

The Menbers of Enploy Media will noninate and sel ect Advisory Board nenbers.

In doing so, the Menbers may consult with current Advisory Board nembers and

ot hers who may suggest and consi der appropriate candi dates. The Advi sory Board
wi Il be composed of between 5-7 nenbers, including a secretary who shall record
the m nutes of neetings and who need not be a menber of the Advisory Board.

Each nenber of the Advisory Board (each, an “Advisor”) will hold an initial 3
year term (or such | esser or greater termas the Menbers may specify for any
Advi sor at any tinme) and shall carry out that termuntil the final neeting of
the Advi sory Board held in the last year of such Advisor’'s termand until a
successor has been appointed or until such Advisor’s earlier resignation or
renoval by the Menmbers. An Advisor is then eligible for service for an
unlimted number of terns upon approval of the Menbers. Renoval by the Menbers
or a resignation fromthe Advisory Board shall be deened to take effect

i medi ately upon its being issued or received by the Menbers, as applicable,
unl ess sonme other time is specified. |In the event of any vacancy on the

Advi sory Board for any cause, replacenents to the Advisory Board shall be made
by the Menbers.

A regul ar neeting of the Advisory Board shall be held at |east quarterly, and

it is anticipated that the Advisory Board will neet nore frequently at | east

tel ephonically. The final neeting of each year shall be the annual neeting at

which tinme new nmenbers to the Advisory Board nay be appointed. Special neetings
of the Advisory Board may be held at any tine, if necessary or desirabl e under

the circunstances, upon call of the President.

The Advi sory Board shall be conpensated for attendance at regular quarterly
meetings, in such amounts and in such manner as the Menbers nay determine in
their discretion, and shall be reinmbursed for all reasonabl e expenses relating
to the fulfillnment of their responsibilities.

Regarding SHRM the eligibility, nmethod of selection, tern(s) of service,
conpensation, conflicts of interest, resignation, renmoval and vacancies
policies of SHRM are set forth in SHRM s byl aws, avail able at

http://ww. shrm or g/ byl aws/ 03- 0528Byl aws_3hol epnch- 2. pdf.

General | y speaking, candidates for election at large to the SHRM Board of
Directors nust be qualified Professional or Special Expertise Menbers of SHRM
and be in good standing. Directors (and certain officers, as described bel ow)
are el ected by vote of voting nembers of SHRM (generally speaking, Professiona
Menbers and General Menbers as defined in the bylaws). Termof office is 3
years. Vacancies are filled by nom nation of the Governance Conmittee (of the
Board) and vote of a mpjority of the remaining voting Board nenbers. Any
Director may be renoved, with or without cause, by a vote of two-thirds of the
then entire nunber of voting Directors taken at a duly constituted Board of
Directors neeting.

The President/CEO is appointed by the Board at their discretion. O her
officers (the Chair, the Secretary, the Treasurer, etc.) are elected as set
forth above. Terns of each officer are as set forth in the bylaws or unti
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death, resignation or renoval. All officers nmust be qualified Professional
Speci al Expertise or Past Chair Life Menmbers of SHRM and be in good standing.
A two-thirds vote of the entire Board may renove a disqualified officer

Meetings and Communication

Enpl oy Media and SHRMwi Il neet in person at |least twice a year at either the
Enpl oy Media or SHRM of fices to di scuss managenent of the .jobs sTLD and policy
considerations. It is anticipated that nore frequent neetings may occur

El ectroni ¢ and voi ce communi cati ons between the parties will be much nore
frequent.

The Council will convene at |east once a year and will nmeet at |east once a
year at |east electronically. It is anticipated that the Council will neet

nore frequently as required to performtheir policy-evaluation duties.

Al nmeeting minutes (in person or electronically) will be posted at |least to
t he Enpl oy Media website to ensure disclosure and transparency, subject to
privacy/trade secret/confidentiality considerations.

Regar di ng conducting Enpl oy Media' s business, details regarding neetings and
conmuni cations are set forth in the Enpl oy Media operating agreenent, a copy of
which is avail abl e upon request. Generally speaking, an annual neeting of the
Menbers of Enploy Media may be held at a tinme and | ocation fixed by the
Menbers. Special neetings may al so be called by any Menmber. Meetings shall be
held at the principal office of Enploy Media unless deternined otherw se by the
Menbers. A neeting of the Menmbers may be held by conference tel ephone or
simlar communication equipnent. Any action permitted or required to be taken
at a nmeeting of the Menbers nmay be taken without a neeting if a consent in
witing is signed by all of the Menbers. The Secretary shall keep mnutes of
all proceedi ngs of the Menbers, shall nake proper records of the sane, and post
such minutes as set forth above.

A regul ar nmeeting of the Advisory Board shall be held at |east quarterly, and
it is anticipated that the Advisory Board will neet nore frequently at | east

tel ephonically. The final neeting of each year shall be the annual neeting at
which tine new nmenbers to the Advisory Board nay be appointed. Special neetings
of the Advisory Board may be held at any tine, if necessary or desirabl e under
the circunstances, upon call of the President.

Regardi ng SHRM details regardi ng neeti ngs and conmmuni cations are set forth in
SHRM s byl aws, avail abl e at

http://ww. shrm or g/ byl aws/ 03- 0528Byl aws_3hol epnch- 2. pdf. General |y speaki ng,
an annual neeting of the voting menbership of SHRMis held at such date, tine
and pl ace as the Board of Directors may determ ne. Special neetings shall be
called by the Chair at any tinme upon witten request of the Board or 10% of the
voting menbers of SHRM A quorum shall consist of at |east one hundred of the
menbers of SHRM eligible to vote and who are present at the annual neeting or a
speci al meeting, or who, in the case of a mail ballot vote, respond by mail

ball ot. The Secretary shall be responsible for the preparation of a record of
t he proceedi ngs of all neetings of the Board.

Fiscal Information

It is noted that responses to this Part B of this proposal will be made
publicly available, while answers under Parts C, D and E of this proposal wll
not be made publicly available, in part to facilitate open discl osure of
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sensitive business information. 1In this light, details regardi ng Enpl oy
Medi a’ s proposed staff sizing, prospective annual revenue and start-up capita
are set forth in Part D of this proposal. For the purposes of this Part B
Second Generation will provide start-up capital to Enploy Media in an anount
sufficient to ensure Enploy Media' s operation consistent with the description
of operations as set forth in this proposal. Enploy Media will be sufficiently
staffed to handl e sTLD operations at all potential l|evels of demand. Potentia
annual revenue is discussed in Part D

Regar di ng Second CGeneration, Second Generation and its affiliates generally
have between 8 to 12 operating conpani es, each having revenues between US$5
mllion to US$15 million

The npst-recent annual report (2002-2003) of SHRMis avail abl e upon request.
In general, SHRM s revenue for the year ended 12/31/02 was $70, 475,085 with
unrestricted assets (capital) of $66,588,168. SHRM enpl oys over 200

i ndi vidual s and has over 175,000 nmenbers with 528 chapters in 120 countries.

SHRM has a Governance Committee which is responsible for the design and
conposition of the Board, SHRM s processes and the manner in whi ch SHRM
eval uates itself. There are between 11 to 15 voting Board Menbers, each
serving a termof 3 years (2 year termfor the Board Chair).

SHRM i s divided into 6 divisions:

1. Know edge Devel opnent Division: Includes the Information Center and
Research departnents and provi des guidance to SHRM affiliates, the Human
Resource Certification Institute (HRClI) and SHRM Foundati on.

2. Professional and New Business Division: Includes the Meetings &
Conferences, Marketing & Business Devel opnent, Organi zation Prograns and
Educati on departnents.

3. Publications and New Media Division: Includes the Publications, Sales &
Mar keting, Internet Operations and Art & Production Departnments, as well as the
Editorial department for magazi nes, books, and newsletters.

4. Menber Services Division: Includes the Menber/ Chapter Rel ations,
Pr of essi onal Enphasis Groups, SHRM d obal Forum and Custoner Service
Depart ments.

5. External Relations Division: Includes the Public Affairs and Governnent
Affairs departnents.

6. Finance & Adnministration Division: Includes the Finance, Accounting,
Admi ni strative Services and I nformation Technol ogy departnents.

Sone highlights of SHRM i ncl ude:

. Delivered in 2002 nore than 228,000 professional devel opment hours in the
form of SHRM conferences and semninars.

. SHRM e- | earning: An online educational initiative that delivers nmulti nedia
HR trai ni ng courses.

. In 2002, responded to nore 73,000 requests for information.

. SHRM Acadeny: A conprehensive educational program designed to help HR
prof essionals attain a deeper understandi ng of business essentials and partner
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nore effectively with their colleagues across all functional areas in their
or gani zati ons.

. Launched the International Certification Program G obal Human Resources
Certification Exam (GPHR) focusing on Organi zati onal Effectiveness and Enpl oyee
Devel opnent; d obal Staffing; International Assignment Managenent; d oba
Conpensation and Benefits; and International Enployee Rel ations and

Regul at i ons.

. In 2002, SHRM reached an estinmated 155 million readers in major print nmedia
publicati ons.

. SHRM s President and CEO, Susan Meisinger, was selected to serve as a nenber
of The U.S. Secretary of Labor’s Committee on Workpl ace |ssues, part of
Presi dent George W Bush’s Council on the 21st century workforce.

. Produces the popul ar, award wi nning, industry journal called HR Magazi ne

Indemnification from Liability

Regardi ng Enpl oy Media, the limtation of liability provided by Enploy Media to
certain officers, enployees, etc. is set forth in Enploy Media' s operating
agreement, avail abl e upon request. Generally speaking, for non-derivative
actions, Enploy Media shall indemify any person who is, was or is deened a
manager, officer or enployee of Enploy Media, or is or was serving at the
request of Enmploy Media, as a director, trustee, officer, partner, manager,

enpl oyee or agent of another corporation, partnership, joint venture, trust,
limted liability conpany or other enterprise, against expenses (including
attorney's fees), fees and judgnents incurred in an action against that person
if that person acted in good faith and in a manner that person reasonably
believed to be in or not opposed to the best interests of Enmploy Media, and
with respect to any crimnal action or proceeding, had no reasonabl e cause to
bel i eve that person’s conduct was unlawful. Generally speaking, for derivative
actions, Enploy Media shall indemify any person who is, was or is deened a
manager, officer or enployee of Enploy Media, or is or was serving at the
request of Enmploy Media, as a director, trustee, officer, partner, manager,

enpl oyee or agent of another corporation, partnership, joint venture, trust,
limted liability conpany or other enterprise, against expenses (including
attorney's fees), fees and judgnents incurred in an acti on against that person
if that person acted in good faith and in a manner that person reasonably
believed to be in or not opposed to the best interests of Enploy Mdia, except
that no indemification shall be made in the event that person has been

adj udged to be liable for negligence or msconduct in the performance of that
person’s duty to Enploy Media unless a Court determ nes, despite the

adj udi cation of liability, that the person is fairly and reasonably entitled to
i ndetmi ty for such expenses.

SHRM s |imtations on liability regarding its directors, officers and staff is
avai | abl e upon request, subject to confidentiality concerns.

Proposed Extent of Policy-Making Authority

Enpl oy Medi a and SHRM seek del egation of policy-formulation authority from
ICANN to (1) determine eligibility criteria for registration of second-|eve
domains in a .jobs sTLD;, (2) enforce such criteria on an applicant-by-applicant
basis; (3) create and inplenment a transparent policy-making process for
creating and revising policy to govern the .jobs sTLD; (4) nanage the
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operations of the .jobs sTLD consistent with Internet standards; (5) provide
registry operations for the .jobs sTLD as described in Part E of this proposal
(6) manage donmi n di sputes between conpeting applicants as described herein;
(7) select and engage (by objective criteria applied fairly to all)

| CANN- accredited registrars for accepting registrations in the .jobs sTLD; (8)
set registration pricing as set forth herein; and (9) create start-up periods
for the initiation of the .jobs sTLD, if necessary and as described herein.

Enpl oy Media and SHRM seek this authority (and feel justified in seeking such
aut hority) because, inter alia, (1) SHRMis best situated for representing the
Conmunity; (2) SHRMis capable and willing to represent the Comrunity and
create policy therefore; (3) Enploy Media has access to the managenent,

mar ket i ng and busi ness experience to see the .jobs sTLD business plan to
conpletion and stability over the short and | ong run; (4) Enploy Media is

wel | -funded in this endeavor; (5) VNDS, as the contracted registry operator, is
the prem er technical registry operator on the Internet, and can guarantee
operations and service levels up to and exceeding world-class levels; (6) the
Conmunity is desirous of a TLD answer to marketing and other HR concerns
regardi ng jobs and particularly job postings on the Internet; (7) the Internet
conmunity is desirous of a sinple, efficient and consistent manner in which to
access job postings of an enployer and/or a recruiter; and (8) a .jobs sTLD
will in exenplary fashion solve the Cormunity’s and the Internet comunity’s
needs in this regard. Additional justifications and reasons for seeking this
authority are stated throughout this proposal.

As discussed in Part A, Appropriateness of Sponsored TLD Community, operating

inthe interests of the Internet at large will be ensured by the agreenent
execut ed between | CANN and Enpl oy Media. Furthernore, Enploy Media wll
operate as set forth in this proposal, including providing an outreach program

to the Internet (e.g., by a discussion board available to all), using the UDRP
construct and sub-contracting registry operations to VNDS. The outreach
programwi || ensure that all menbers of the Internet at large will have a forum
(e.g., the discussion board at Enploy Media s website) at which to be heard,

and Enploy Media will actively solicit commentary fromthe Internet at |arge at
least on this forum Use of the UDRP construct ensures that menbers of the
Internet at large will have a venue and procedure with which to exert
intellectual property rights with relation to the .jobs sTLD (any abusive

regi stration which makes it through Enploy Media s screening process). Use of
VNDS guar ant ees technical administration that is world-class. Stil

furthernmore, as discussed in Part A Protect the Rights of Others, Enploy Mdia
will review the Qualification Docunent of each proposed registrant to guard

agai nst fraudul ent registrations. The Internet at large is thus protected from
| P abuse from obvi ous cybersquatters and nefarious registrants. In this |ight
a conpany will not have pressure to “defensively” register a domain
prospectively agai nst cybersquatters.

As further detailed in Part A Policy Making Process, opportunity for menbers
of the Sponsored TLD Conmunity to di scuss and participate in policy formation
is ensured by the nultiple instances of Conmunity input in the policy-nmaking

process. For exanmple, SHRM will convene a Council (as defined therein) to
oversee policy formation. This Council will conprise representatives of each
of the varied interests and perspectives of the Cormmunity, e.g., including

without limtation individuals representing the constituencies of small

enpl oyers, |arge enployers, union enployers, non-union enployers, governnent
enpl oyers, private enployers, international enployers, acadenic enpl oyers,
service enpl oyers, manufacturing enployers, high technol ogy enpl oyers, and
recruitment conpanies. The Council will take input fromany nember of the
Conmuni ty, and nmay appoint task force(s) whose goal it is to solicit input and
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encourage participation by the Conmunity in issues related to policy. Task
Force Reports are posted to the Conmunity for at |east 15 days, and Comunity
conments thereon are added to the Final Task Force Report. Conmmunity nenbers
are also able to discuss and participate through any of Enploy Media s outreach
progr ans.

Except as set forth herein (e.g., with relation to the UDRP process), no
variation fromexisting | CANN policies is intended.

Policy-Making Process

Policy is created by SHRM and inpl emented and enforced by Enpl oy Media.
Certain policies have already been created and are enbodied in the Enpl oy
Medi a/ SHRM agr eenment (exanpl es of which are included below). Additiona
policies and nodifications to current policies will be created, reviewed and
accepted/rejected as expl ai ned bel ow.

In its creation and eval uation of any policy, SHRMis contractually obligated
to act independently of Enploy Media and Enpl oy Media's desires. SHRMis
contractually required to act in the interests of the Comunity.

Pursuant to the Charter, SHRMw Il create and oversee a Policy Devel opnent
Council (the “Council”). At the beginning of each cal endar year, the SHRM
Executive Committee or its delegate will appoint to the Council for a one year

termindividuals representing the varied interests and perspectives (i.e.
Constituencies) of the Community, including without linitation individuals
representing the Constituencies of small enployers, |arge enployers, union
enpl oyers, non-uni on enpl oyers, governnent enployers, private enployers,

i nternational enployers, academnic enployers, service enployers, manufacturing
enpl oyers, high technol ogy enpl oyers, and recruitnent conpanies. SHRM will

al so select a Staff Manager to interface with the Council and perform
Council -rel ated activities.

The Council may consider new policies and/or any changes to current policies
and/ or the Charter (each, a “proposed amendnent”) if raised by either (1)
Enpl oy Media (the practices of which are discussed below), (2) the SHRM
Executive Comittee (which can act on its own volition in the best interests of
the Community), or (3) the Community (which can input proposed policies/changes
or request the sane via any nunber of comunication channels to SHRM and/or the
Council, including on-line discussion boards, on-line forums, association
nmeetings (formal and informal), a formal request (i.e., by email or mail to the
Council), by menber comrunication (if a SHRM nenber), etc.). The ability for
any nenmber of the Community to raise a policy or change will be clearly
apparent via at mininumthe SHRM website.

For each proposed amendnent the Staff Manager will create a report (an “lssue
Report”) which, inter alia, details the proposed amendnent and the policy(ies)
affected by the anendnment, the identity of the party submitting the proposed
amendment and how that party is affected by the proposed anmendnent. The |ssue
Report will be created within 30 days of receipt of the proposed amendnent.
The Issue Report will be distributed to the Council for review

Wthin 45 days of receipt of the |Issue Report, the Council shall neet to vote
whet her to disregard the proposed amendnent, approve it or appoint a task force
for additional information. Approval requires majority approval vote. Upon
approval the proposed anmendrment is forwarded to the SHRM Executive Committee
and Enploy Media for further processing. Upon a najority vote by the Counci

of disapproval, the proposed anendnent is disregarded. The Staff Manager will
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report such to the amendment submitter, who may take no action or subnit a
revi sed proposed anendnent. |In any event, the results of the vote will be
posted to the Comrunity consistently with the principles of transparency.

I f requested by the Council, a task force nay be appointed for gathering
information. The task force will solicit and gather information regarding the
positions of various parties or groups (including the Cormunity) as
conprehensively as possible. The task force may solicit opinions of outside
advi sors, experts and/or other menbers of the public. The task force wll
create a Task Force Report which details all received information/reports,
states the mpjority vote position of the menbers of the task force, and, if a
majority vote position has not been reached, explains the differing positions
of the task force

A public conment period will last for 15 cal endar days after the Task Force
Report is publicly posted (e.g., at SHRMs website). Any individual or

organi zation may subnmit comrents during this time. At the conclusion of the
conment period, the Staff Manager will attach all rel evant comentary to the
Task Force Report to create a Final Task Force Report which is subnmitted to the
Council for review.

The Council will review the Final Task Force Report, may solicit the advice of
out side counsel in this review, and will vote on the proposed anmendnent based
upon the Final Task Force Report (with the same results detail ed above
regardi ng approval or disapproval).

Counci | - approved proposed amendnments will be reviewed by the SHRM Executive
Conmittee and Enpl oy Media. Approval of both the SHRM Executive Conmmittee and
Enpl oy Media is required for inplenentation. In this regard a “bal ance of

powers” is achieved: no policy or amendnent is inplenented if not in the
interests of the Community (as determined by SHRM or if detrinental to the
managenment of the sTLD (as determi ned by Enploy Media). In the event that

ei ther the SHRM Executive Conmittee or Enploy Media do not approve the proposed
amendment, the submitter of the proposed amendnent may request reconsideration
(in witing) by the disapproving entity. |If reconsideration is denied, the
submitter may al ways resubnit the proposal or a nodified proposal

Enpl oy Media will provide an “outreach” programvia at least its website to
provide a voice to the Internet conmunity regardi ng nmanagenent of the .jobs
sTLD. Via an on-line communi cation channel (e.g., a discussion board, forum
etc.) Enploy Media will solicit the opinions and coments of any individual or
party regardi ng managenent of the sTLD. For exanple, Enploy Media will provide
a forumfor requests for policy and/or charter changes. Any such submtted
requests will be evaluated by Enploy Media to determine if Enploy Media will
submit a formal proposed amendnent based upon the requests. As an additiona
exanpl e, upon posting of a Task Force Report, Enploy Media will provide a forum
for comrentary open to the entire Internet (including parties that for one
reason or another do not feel appropriate in comenting via SHRM. Any

rel evant comrents will be forwarded to the Staff Manager

SHRM and Enpl oy Medi a have al ready agreed upon certain policies (avail able upon
request in the Enploy Medi a/ SHRM agreenment). The Charter is an exanple. |n an
addi ti onal exanple, .jobs registrations will only be allowed for domain nanes
which (i) are for the | egal name(s) under which a proposed regi strant does

busi ness (e.g., a trade nane such as El duPontdeNenours.jobs), for a nane under
whi ch the proposed registrant is commonly known (e.g., dupont.jobs) or which

i ncl udes such a I egal or commonly-known nane (e.g., dupontcanada.jobs); (ii)
are based upon an application for registration which is submtted by a
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Qualified Applicant; and (iii) nanes as the registrant of the domain nane the
entity which is identified by the trade name or comonly known name. These
current policies are only revisabl e/amendabl e via the policy making process
descri bed herein.

A. Add new value to the Internet name space

There is significant name value in the .jobs sTLD. The pursuit and mai nt enance
of enploynent is one of the oldest and | ongest-lasting fields of hunman,
institutional and social endeavor. The HR profession enbodies this pursuit and
mai nt enance. One word that both signifies and synbolizes this endeavor from
both the perspective of the HR community and all enployees (actual and

prospective) is “jobs”. Enploynent applicants want a job with an enpl oyer and
HR managers are tasked with managi ng the pursuit and mai ntenance of jobs for
t he enpl oyer.

As previously noted, as of 2002 approxi mately 50, 000, 000 peopl e had used the
Internet in the pursuit of a job. The preval ence of job boards and entire
busi nesses relating to the on-line job process (e.g., job postings, resune
subm ssions, etc.) further illustrates the ingrained manner in which jobs and
the Internet are currently entwi ned. Wen a potential enployee accesses an
enpl oyer’s website for enploynment information, he or she is | ooking for a job
or looking to learn about a job

The search for a job (and related HR services) is an endeavor that has

i mportance in every geographic region of the world, for every region has

enpl oyers that need enpl oyees. The word “jobs” itself has broad internationa
understanding in multiple | anguages, and does not have any negative or
derogatory nmeaning in any other |anguage. Since the pursuit of jobs is likely
to continue as long as there are enployers in the world, the .jobs sTLD has
lasting value. Furthernore, since the string “jobs” is relatively short and
easy to type (only 4 characters with no repeat characters) it is unlikely to be
deenmed an inconveni ence (such as with a | onger domain nane), which will prolong
its value. The string is simlarly easy to spell, which will still further
prolong its val ue.

The string is appropriate to the scope of the Conmunity. As previously noted,
menbers of the Comunity are generally tasked with pronoting their enployers to
potential enployees, usually in terns of available jobs. |In this regard, jobs
are the product which the Conmunity needs to market. As such, the TLD string
“jobs” is entirely appropriate, as it exactly identifies the product which is
the main focus of the Comunity.

The string “jobs” is clearly differentiated fromexisting TLD's. On a
character level, no other TLD is plural and no other gTLD begins with the
letter “j On a conceptual level, no current TLD serves the sane purpose

O her TLD s connote general business, comercial enterprise, non-profit
organi zati ons, educational organizations, museum organi zations, cooperatives,
airline industry enterprises, general information and individual countries.
None of these TLD s are ained at the HR conmunity, and none are

enpl oyment - speci fic.

Furthernmore, Community needs regardi ng marketing and ot her uses regarding
“jobs” are not being met by current TLD s at the second level. Either multiple
| evel s of domains are required (e.g., third- and fourth-levels) or extended
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URL's are necessary (domain.com jobs; domain.biz/other/jobs; etc.). There is
no consi stency, which leads to inefficiencies both within the Cormunity and
through the Internet at large. Such inconsistency and convol uted nature of
current URL fixes (e.g., domain.com xxxxx/jobs, etc.) conplicates the
Conmunity’s task of marketing their product (jobs). Such inconsistency
confuses the general Internet comunity and is inefficient (e.g., bandw dth
waste as job seekers nust go through several entry pages until the enpl oynent
page is reached).

The .jobs sTLD delivers a choice to end users and likely attracts new supplier
and/ or end user comrunities to the Internet. The choice is sinple: if you are
searching for information regarding jobs, an end user may still choose the old
ways (drill down to a job page fromthe hone site of an enployer; use a search
engine to try to find a job page of an enployer, etc.) or may sinply choose the
stream i ned approach of resolving to the conpanynane.jobs website. Use of the
.jobs sTLD will not elimnate current choices (as the links on the
conpanynane. com home website will now link to the conpanynane.jobs URL instead
of the ol der conpanynanme. com xxxxxxx/jobs URL), just add a streanlined
approach. Enploy Media believes that this stream ined approach, along with the
mar ket i ng advant age such gives to the Community, will result in at |east new
end user comunities on the Internet, as ease and sinplicity of access
general ly increases use. Furthernore, new supplier communities may evol ve as
menbers of the Community begin to address website design issues regarding their
conpanynane. jobs site (e.g., if special design nodifications are desired for
the site).

The .jobs sTLD al so delivers additional e-mail functionality to the Community
and the Internet at large. For exanple, an e-nail address of

“hr @onpanynane. j obs” can be used for job and/or HR-related inquiries, and
“resume@onpanynane. j obs” may be used for resune subni ssion

Enpl oy Medi a believes that the .jobs sTLD will enhance conpetition in the
domain registration services at |least as such relates to conpetition anong the
registrars. As multiple registrars become qualified to accept .jobs
registrations (by e.g., becom ng accredited I CANN regi strars and entering into
a standard regi strar agreement with Enpl oy Media), conpetition between such
registrars will result. Historically speaking, such conpetition generally
drives retail prices down, which may further increase demand for the donmmins.
As many registrars have begun marketing a “turn-key, one stop-shopping”
solution to many of their corporate or other-entity clients, maintaining

addi tional registration(s) for .jobs domain(s) for each such entity wll
conpliment their current services and marketing strategy.

It is further believed that, as a general proposition, the existence of an
additional TLD will increase TLD registry conpetition. However, it is not
anticipated that .jobs registrations will take away many current TLD

regi strations. However, certain subgroups of the Community nay create
significant conpetition anong TLD regi stries. For exanple, independent
recruiters are a key constituency of the Community. As a high percentage of
their on-line presence may conprise job listings (as their core business
offering), it is anticipated that this constituency may choose to mgrate from
current TLD registrations (likely in .comor .biz) to .jobs. 1In this instance,
conpetition with existing TLD registries will be enhanced.

As detail ed above, the .jobs sTLD will have a broad geographi c and denographic
i mpact. The marketing and pursuit of jobs is truly global and generally spans
al | denographics. The Community is a global community, as illustrated by the
preval ence of Personnel Management Associations (“PMA s”) throughout the world
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(e.g., the Wrld Federation of Personnel Managenent Resources, of which SHRMis
a foundi ng menber, has over 50 international association nenbers spanning nost
continents). The mere existence of such broad and hi ghly-popul ated HR
associations in every geographic region of the world illustrates the
significant size of the Community which the .jobs sTLD will serve. Wth the

di versity of the Comunity and the flexibility of marketing that the .jobs sTLD
gi ves menbers of the Conmunity, Enploy Media believes that in due time a | arge

nunber of registrants will be attracted. Eventually, as know edge of the .jobs
sTLD pernmeates the knowl edge of the general community of the Internet, end
users will associate job hunting with the .jobs sTLD. They will cone to expect
that an enployer (particularly large enployers) will have a .jobs site, and
will go directly to conmpanynane.jobs first in search of job and ot her

enpl oyment-rel ated information. Recognizing this, nembers of the Community
wi I | take advantage of such an association and will be further encouraged to

regi ster their own conpanynane.jobs domai n.

In this light the .jobs Charter is of significantly broad scope to enconpass
all nmembers of the HR comunity, whether they choose to be a nenber of an
associ ation (or becone certified) or not. Yet the Charter is not overly broad,
and includes the significant limtation of requiring menbers of the Conmunity
to support the Code as a pre-requisite to beconming a Qualified Applicant.

Regi strars

A .jobs sTLD further adds value to the Internet nane space by fully

i ncorporating the | CANN-accredited registrar conmunity into the sTLD. Enpl oy
Media will encourage all registrars to becone sellers of .jobs domains. As
such, selection and engagenment of registrars will be by objective criteria
applied fairly to all; specifically, Enploy Media will have standard registrar
terms governing the relationship between Enpl oy Media and each registrar which
wi shes to participate in the .jobs sTLD. Enploy Media believes that there is
little additional burden to registrars in selling .jobs sTLD s - Enploy Mdia
performs the task of applicant verification (i.e., reviewing the Qualification
Docurent, the identity of the Qualified Applicant, the nane of the proposed
registrant, etc.), and the technical interface with Enploy Media/VNDS is very
simlar to the current .com .net registry/registrar interface (as it is
provided by the sane entity - VNDS). Enploy Media believes that availability
of .jobs registrations via multiple registrars would be a benefit to the
Conmunity (as a conveni ence factor), the Internet at large (also as a

conveni ence factor) and Enploy Media (in terns of, at |east, marketing).

B. Protect the rights of others

The .jobs sTLD has policies and practices which mninmize abusive registration
activities and other activities that affect the legal rights of others, and
whi ch further provide safeguards agai nst unqualified registrations and ensure
conpliance with | CANN policies.

.jobs domain registrations are linmted to the | egal name of an enployer and/or
a nane or abbreviation by which the enployer is commonly known. As detailed in

Part C, Current Operations |, all prospective registrants nmust subnit a
Qualification Docurment (generally speaking, third party witten proof of status
as an enpl oyer organization, such as, e.g., in the US., a Form941) which wl|
be revi ewed by Enploy Media for approval prior to authorizing registration

This will significantly mnimze fraudulent entities fromobtaining a
registration. This will also mininize registration of a name by an entity

whi ch does not have such a | egal name or is not conmonly known by such a narme.
This will minimze cybersquatters and/or domain prospectors. Furthernore,
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abusi ve “overreachi ng” applications (i.e., requesting domai ns which do not
refl ect the name of the entity (legal or commonly known)) will be rejected
under this practice.

Unqual ified registrations will be further ninimzed by the requirement of a
Qualified Applicant to subnmit an application for registration. In the event an
application is submtted without a Qualified Applicant, the application will be
rejected. In the event an application is accepted with what turns out to be a
fraudul ent Qualified Applicant, the registration may be del eted.

Al registrants are required to enter into a Registration Agreenent. The

Regi stration Agreenent obligates the prospective registrant to support the
Code, to certify that a Qualified Applicant has subnmitted the application, that
the any statenments nade during the registration process (and in the

Regi stration Agreenent) are conplete and accurate, that (to the registrant’s
know edge) the registration or intended use of the domain name will not

i nfringe upon or otherwi se violate the rights of any third party, that the
registrant is not registering the domain name for any unlawful purpose, that
the registrant will not knowi ngly use the domain nane in violation of any
applicable laws or regulations, and that the registration is subject to | CANN s
UDRP (as nodified for .jobs) and all applicable |laws (such as
anti-cybersquatting | egislation).

It is acknow edged that Enploy Media' s proactive screening processes may hot
catch 100% of all abusive and/or non-compliant registrations. It is further
acknow edged that circunstances may change during a registration period,
pl acing the registrant out of conpliance with the Registration Agreenent. In
the event of a such a l|ater-determ ned abusive or fraudul ent application, a
conplaint may be filed under the UDRP and the registrant will have to submt to
UDRP arbitration. During this action, an independent arbitrator will determ ne
whet her the actions of the registrant have violated the Registration Agreenent.
If so, the registration is subject to cancellation. Alternatively, in the
event of an abusive or fraudulent use of a domain, the registrant is sinmlarly
subject to the UDRP and the prospect of cancellation. Via UDRP and ot her
enforcenent (e.g., via litigation) of the Registration Agreenment, abusive
and/ or unqualified registrations are significantly m nin zed.

Enpl oy Media further recognizes that there is an added risk of abusive and/or
unqual i fied registrations during the start-up of the .jobs sTLD, and that such
atine is of particular significance in terns of the legal rights of others.
Inthis light, it is anticipated that .jobs will launch with at |east one and
nore likely two start-up periods.

A first start-up period would be linmted to a pre-defined pool of Qualified
Applicants and registrants. Such a restriction is related to the interests of
the Community, i.e., they would encourage registration by the registrants which
have the nost significant inmpact on the Community. Furthernore, it is of
benefit to the Cormmunity that Qualified Applicants be expeditiously validated.
In this light, the first start-up period will be linmted to Qualified
Applicants who can supply witten docunmentation to Enploy Media that they are a
regi stered menber of SHRM or a simlar Personnel Managenent Association (such
as a PMA which is a nenber of the World Federati on of Personnel Managenent
Associ ations - www. WFPMA. com). During this initial |aunch phase (expected to
be the first six nonths), Enploy Media will target its resources and outreach
to this pre-defined pool of Qualified Applicants. Upon conpletion of the six
nonth period, Enploy Media will report to I CANN the results of conpliance
conformity and, if scoring at or above a threshold value (e.g., 90%, wll
request to advance to the second start-up period.
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The second start-up period, also to last six nonths, will expand the pool of
Qualified Applicants to the sane pool as during standard operation of .jobs.
After this six nmonth period, Enploy Media will again report to | CANN the
results of conpliance conformty, and if scoring above a threshold value, wll
advance past the start-up period to normal operations.

Duri ng normal operations, Enploy Media nmay seek the assistance of Verification
Partners to assist and streamine the registration process. Enploy Mdia
under st ands that many enpl oyer organi zations must already conply with third
party requirenents regardi ng proof of enployer status. For exanple, nost

aut omat ed payroll services, such as ADP, require proof of enployer status.
Enpl oy Media will seek relationships with Verification Partners of the gl oba
conmuni ty where such proof of conpliance nay be shared and is consistent with
t he geographic jurisdiction of the applicant.

It is believed that such a dual start-up period construct will alleviate many
abusi ve registrations and “legal rights” claims.

It is acknow edged, however, that during either of the start-up periods, that
multiple potential registrants may apply for a single .jobs domain name. |If,
after Enploy Media' s screening practices, nore than one qualified potentia
regi strant remains, an attenpt will be nade to resolve the situation anong the
qualified parties. As the best interests of the Community reflect a desire to
have enpl oyers accurately associated with a .jobs domain, parties will be
encouraged to inplenment a nmechani smwhich allows all users to accurately
resolve to the enployer of choice (e.g., a general redirection page) or to
deci de anpong thensel ves which entity will get the registration. 1In the event
that a resolution can not be achieved, the applications will be revi ewed by
Enpl oy Media to deternmine if any priority can be determ ned based upon the
est abl i shed guidelines. For exanple, it is anticipated that an exenplary
gui del i ne woul d be that an applicant for an exact |egal name woul d take
priority over an applicant for a comonly-known name which is not a | egal nane.
In the event no such priority exists (or if nore than one applicant remains
after such a screening), a randompriority will be determ ned. The
random y-determined top priority applicant will be provisionally indicated as
the registrant. All additional potential registrants which were in the random
drawing will be ranked by the random draw. Each such ranked potentia
applicant will be given an opportunity within a linmted time frame to file a
stream|ined .jobs-nodified UDRP conpl ai nt agai nst the provisional registrant
to determine priority of rights. The winner of the UDRP action nay then be
chal | enged by the next-in-line ranked potential applicant until all potentia
applicants have had the opportunity to make a UDRP case. Upon the concl usion
of this process the last remaining potential applicant is allowed to register
t he domai n nane.

It is not anticipated that such a situation will arise during nornal
operations, where “first come, first serve” will be inplemented, subject to
UDRP filings by subsequent parties based upon trademark/tradename rights,
regi strant use issues and/or registration issues.

C. Assurance of charter-compliant registrations and avoidance of abusive
registration practices

Several precise nmeasures for discouraging registration of .jobs domain nanmes
that infringe the intellectual property rights of others are detailed in the
proposal section inmediately preceding this section. Additionally, it is noted
that a major concern of other TLD s, nanely, trademark infringenent, is of
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| esser concern as such relates to the .jobs TLD. As the Charter and the
current policies prohibit all registrations which are not trade names or
conmonl y- known nanes, few (if any) applications for trademark.jobs will get

t hrough Enpl oy Media's screening process. This neans that there will be little
pressure on current trademark hol ders to believe that they have to defensively
obtain all of their “trademarks.jobs”. One event wherein a trademark right may
be affected is the instance wherein an applicant has a trade nane and/or a
conmonl y known nane which is identical or confusingly simlar to a tradenark.
In this event a trademark holder is free to file a UDRP action (as nodified for
.jobs). O note, however, is the effect on likelihood of confusion of the
.jobs sTLD. Nanely, due to restrictions set forth in this proposal, a
registration in the .jobs sTLD will be associated with an enpl oyer, and nore
particularly the HR aspects of an enployer (and still nmore likely job
postings). Each such matter would likely be highly fact-specific, however, and
is nmore adequately addressed in a UDRP action or litigation

Several precise nmeasures for mninm zing abusive registrations and ensuring that
only charter-conpliant persons or entities are able to register .jobs domains
are also detailed in the proposal section immediately preceding this section

i ncluding Enpl oy Medi a’s screening processes of requiring a Qualified Applicant
and review of the Qualification Docunent.

A reserved list of nanes will be enployed to prevent inappropriate nanme
registrations. Furthernore, certain groups of domains will be reserved, such
as, e.g., a list of occupational identifiers (e.g., the U S. Bureau of Labor
Statistics list of SOC occupations), industry identifiers (e.qg.

heal t hcare.jobs) and certain geographic identifiers (e.qg.

nort heast ernohi 0.jobs). These restricted lists are in addition to the
restriction that .jobs domains conprise only trade names or comonl y- known

nanes. In the event other domains are nade avail able for registration (which
woul d require a policy anendrment subject to Council and SHRM approval ), such
domains will be specifically enunerated (i.e., not creatable by an applicant)
and will be pre-screened to renove any inappropriate names.

The .jobs sTLD will conply with all applicable trademark and

anti-cybersquatting legislation. |In the event of an inconsistency between such
| egi slation and the procedures of Enploy Media, Enploy Media will revise its
procedures to be in conpliance therewith. |In the event of such an

i nconsi stency with the Charter or a SHRM dictated policy, Enmploy Media wll
sponsor a proposed amendnent to the Charter and/or policy and work w th SHRM
and the Council to create and inplenment conpliant policy.

Protection for fanmous names and trademarks will be provided during the
screening process of the Qualification Docunent by Enploy Media. To the extent
that a fanobus name or trademark is applied for which does not match (in Enpl oy
Medi a’ s best judgment) the name of the applicant on the Qualification Docunent
(i ncludi ng proof of a “comonly known nanme”), the application will either be
rejected or the applicant will be notified of a requirenent for additiona
Qualification Documents relating to the issue of the fanmpous trademark or nane.
In the event Enploy Media allows such a registration, the hol der of the fanpus
trademark or name may pursue a UDRP action (as nodified for .jobs) against the
regi strant (or may pursue litigation).

Saf eqguards will also be taken to m ninize abusive transfers. A .jobs

regi stration may not be transferred between different registrants until the
transferee has submitted an application by a Qualified Applicant, subnmtted a
Qualification Docunment which has been approved by Enpl oy Media, and ot herw se
conplied with the standard requirements for a qualified registrant. Such
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subm ssion will not be required for a registrar change.

O note, where in this proposal it is indicated that a Registrati on Agreenent
will be entered into, or that a Qualification Docunent nust be received, or
that a registrant nust agree to subnmit to the UDRP, it is understood that such
actions will take place integrally with the registrars. For exanple, Enploy
Media will require all registrars which accept .jobs sTLD registrations to
require a registrant to agree to a Registration Agreement containing terns
described in this proposal. Enploy Media will be a naned third party
beneficiary with strict enforcenent rights. Qualification Docunent(s) may be
received by the registrar and then forwarded to Enpl oy Media for screening.
Al'l registrars which accept .jobs registrations will be required to adopt the
| CANN UDRP

D. Assurance of adequate dispute-resolution mechanisms

The .jobs sTLD will adhere to the | CANN UDRP (i.e., Enploy Media will require
all registrars which register .jobs donmains to adhere to the UDRP), nodified as
set forth herein. It is anticipated that the UDRP will be used in at |east
three instances: (1) resolving post-registration clains regarding the domain
nane itself; (2) resolving post-registration clains regarding use of the domain
nane; and (3) during any start-up phase(s).

The standard UDRP policy will be nodified as follows for .jobs TLD di sputes:

The requirenent that the domain nanme is identical or confusingly simlar to a
trademark or service mark in which the conplainant has rights is nodified to
include “...confusingly sinmlar to a trademark, service mark or trade nanme in
whi ch the conpl ai nant has rights or the nane under which the conpl ai nant does
business...”. This will grant standing to an entity based upon the entity’'s
trade name or nanme under which it does business.

The requirenent that a conpl ai nant show that a dommi n has been registered and
is being used in bad faith is nodified to require a showing that the domain has
been registered and/or is being used in bad faith. This nodification wll

all ow a cl ai m based upon bad faith on the part of the registrant during either
regi stration or use.

Addi tional indicia of bad faith use will be added. These indicia will include
(1) use of the domain name inconsistent with the Code and (2) use of the domain
nane in connection with a list of prohibited uses, which will include

por nogr aphy (except for enployment therein to a named enpl oyer), hacks/cracks
content, etc. The list of prohibited uses will be conpiled by Enploy Mdia
with the assistance of SHRMto identify uses which the Comunity desires to be
pr ohi bi t ed.

Currently enumerated circunstances for proving a right and legitimte interest
wi || be anended to include trade names and nanes under which business is done
where trademarks and service marks currently are noted. A showing of bad faith
regi stration or use, however, will be considered as prina facie evidence of no
legitimate interest.

The renedy requested provision will be revised in the event transfer is
required. Transfer as a remedy will only be effectuated after the successfu
conpl ai nant has otherwi se qualified itself to Enploy Media' s satisfaction as a
qualified registrant for the domain nane at issue (including submtting a
Qualification Docunment approved by Enploy Media, etc.).
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Wth regard to resolving post-registration clains regarding the nature of the
domain nanme itself, a claimant will only have standing for a UDRP action if it
can prove the first nodified prong of the UDRP. In other words, such a

cl ai mant nust have rights in a trademark, service mark or trade name, or do
busi ness under a name, which is confusingly simlar to the regi stered domain
nane. This is actually broader than the standard UDRP. To win, a conpl ai nant
nmust show bad faith registration or bad faith use. |If victorious, the renedy
is cancellation unless the conpl ai nant can otherw se make a showi ng to Enpl oy
Media that it is a qualified registrant for the domain nane at issue.

A conmplaint may also be filed under the UDRP for bad faith registration or use
of the domain nanme. Under this type of conplaint, the conpl ai nant need not
prove the first prong of the UDRP (relating to confusing simlarity), but the
only possible remedy fromthis type of UDRP claimis cancellation. |If a
clai mant wi shes a transfer, it nmust file a UDRP action under post-registration
clains regarding the nature of the domain itself. The difference is a
conplaint filed under the former will be used by a conplainant with its own
rights in the domain (i.e., is its own business nane), while the latter
conplaint relates to registration and use of the domain and may be filed by
anybody (e.g., Enploy Media may file a conplaint under this theory to cancel a
domai n whi ch Enpl oy Media believes is being used inconsistently with the Code).
Upon consulting with SHRM Enploy Media will determ ne whether a claimfiled
under the latter theory will allow third parties (such as SHRM the Council or
Enpl oy Media) to file am cus curiae with the arbitrator of the claim

A nodi fied version of the UDRP may be used during any start-up phase, if
multiple Qualified Applicants apply for the same domain.

E. Provision of ICANN-policy compliant WHOIS service

The .jobs TLD will operate with a thick registry (see Part E of this proposal).
VDNS will maintain a shared registration systemfor all accredited registrars
who register .jobs domains. WHO S access will be facilitated in conpliance
with CANN policies. It is anticipated that information will be provi ded which
is consistent with the WHO S information currently provided in other TLD s,
including identification of the registrant and contact information therefore,
adnmi ni strative, technical and billing contacts, creation and expiration date
and DNS settings.

It is not anticipated that the identity or information regarding the Qualified
Applicant will be made generally available. An exception may be nade for UDRP
filings or litigation, but confidentiality nmay be required by a recipient in
such a situation. The Qualification Docunment will not be made generally
available. A similar exception may be included for UDRP filings or litigation
but any such disclosure will only be under strict confidentiality requirenents.

For technical details regarding how a conplete, up-to-date, reliable and
conveni ently accessi ble WHO S dat abase will be provided, see Part E of this
proposal

Enpl oy Medi a ensures that the .jobs WHO S dat abase and access thereto will
conply with emerging | CANN privacy policies, if and when they beconme approved.
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