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• The basics:  
- trademarks/indications of source
- what is a GI and why they are protected
- examples of GIs

• The international legal framework:  
- the Paris Convention 
- the TRIPS Agreement

• Further ccTLD-related information:
- WIPO survey:  GIs in ccTLD ADR policies
- WIPO ccTLD ADR services
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Trademarks

• A trademark is a sign (word and/or design) capable of 
distinguishing the goods or services of one enterprise 
from those of others



  



  

www.signs.com/branded-in-memory
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Indications of source:  
a designation accompanying a product indicating its place of origin
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What is a Geographical Indication?

• Like a trademark, an indication of source:

• identifying a good as originating in a place

• where a given quality, reputation, or other 
characteristic of the good is essentially 
attributable to its geographical origin

(for collective use)

More info:  www.wipo.int/geo_indications/en/index.html



  

Common types of GIs

• Food
• Cheese
• Fruits
• Meat
• Oils
• Vegetables

• Beverages 
• Wine
• Mineral Water
• Beer
• Spirits
• Coffee

• Handicrafts
• Glassware
• Ceramics
• Rugs 

Virtual exhibition: www.wipo.int/library/en/gi-exhibition.html



  

Geographical Indications



  

Why?

Producers:
• To protect the intangible value in a product’s reputation 
• To prevent unathorized use

• (also as a trademark or generic term)
• To prevent unfair competition
• To prevent misleading the public
• To differentiate products in a competitive market

Consumers:
Offline, and online:
• To know the quality, reputation, and origin of the product

• To know what/who’s product you are buying
• To know who to hold accountable



  

Paris, France Texas, USA

Paris
© V. Jalba
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Five multilateral treaties applicable to GIs:

WIPO: Paris Convention for the Protection of Industrial 
Property (1883) (179 signatories) (Art. 1)

Madrid Agreement on the Repression of  False or 
Deceptive Indications of Source on Goods (1891) 

Lisbon Agreement for the Protection of Appellations of 
Origin and their International Registration (1958) (27 
signatories) 

Madrid Agreement and Protocol for the international 
registration of marks (1891 and 1989)

WTO: TRIPS Agreement (1994) (158 signatories) (Art. 22)
[enhanced protection for wines & spirits (Art. 23)]

International legal framework



  



  

11 of 83 ccTLDs 
surveyed provide 
ADR for GIs 

[8 were unclear;  some cover 
local/national place names]



  

13 of 81 
WIPO-administered 
ccTLDs provide ADR 
for GIs


