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FILTER BUBBLE AND THE

POLARIZATION OF 
PUBLIC SPACE
"Now each of us sees a distinct result, according to our presumed 
preferences, based on past navigations and interactions.

[...] Our searches are guided by a “filter bubble” that somehow 
presents us with a certain map of the network where the paths drawn are 
our supposed preferences projected by algorithms that monitor 
and mine our clicks and navigations." (Bruno, 2013)



THE SPREAD OF MISINFORMATION AND THE

RISE OF INTOLERANCE
"It is difficult to contest the idea that profiling can have a performative effect on 
the behaviors it supposedly predicts: by avoiding being surprised by information 
and offers that I would not have found interesting or attractive in the past, my 
profile acts as a filter that, by increasing the 'relevance' of what is proposed to 
me in relation to my current expectations, restricts my 'chances' of 
changing my point of view, of broadening the scope of my 
interests." (Berns & Rouvroy, 2016)
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FAKE NEWS AND THE BUBBLES TRAP:

CONDEMNING THE 
FUTURE TO THE PAST
"The focus on prediction accompanies a shift, whether strategic or 
tactical, concerning the target of governance (...) aiming not to control 
the present anymore, tame the wildness of facts, but to structure the 
possible, eradicate the 'virtual', this dimension of possibility or 
potentiality from which the present always stirs a little 
towards an 'other' becoming that precisely constitutes 
its singularity." (Berns & Rouvroy, 2016)



BRAND ACCOUNTABILITY AND

RESISTANCE



FILTER BUBBLE

CONCLUSION

“'Filter bubble' is a concept used to describe how algorithms 
function as filters in the virtual realm. Acting as predictive 
engines, they shape and direct content access according to 
users' profiles and consumption habits.” (Pariser, 2011)

These algorithmic filters influence content access based on user 
profiles and consumption habits. While they may enhance 
information retrieval efficiency, they also restrict the range of 
action, choice, and experience for individuals. Therefore, it is 
crucial to resist the polarization of these bubbles by 
initiating discussions to promote the democratization and 
plurality of the public space on the internet.
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