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Namestrings and Conventions

First sTLD choice: |.trave|

Naming Conventions:

Initially, all names registered in the .travel top level domain will be at the
second | evel. Al names nust be correctly fornmed according to | ANA nane string
conventions. No two-letter names will be registered.

Sec_onql sTLD N/A

choice:

Naming Conventions:

N/A

Third sTLD choice: |[N/A
Naming Conventions:
N/A

Sponsoring Organization Structure

STRUCTURE AND NATURE

The Travel Partnership Corporation ("TTPC' or the "Sponsor") is a District of
Col unbi a non-profit corporation formed for the purpose of sponsoring the
.travel top level domain (TLD), a new sponsored top |evel domain (sSTLD)
Menbership in TTPC is fully open to any bonafide travel trade industry
associ ati ons, organizations or entities. TTPC s rules of operation are set out
inits bylaws, which are avail able on request.

TTPC s current menbers nunber 13 organi zations of which the following 9 are
represented on its board: Pacific Asia Travel Association, International Hote
& Restaurant Association, Wrld Travel & Tourism Council, Internationa

Associ ation of Convention & Visitor Bureaus, International Council of Cruise
Li nes, The American Society of Travel Agents, International Air Transport
Associ ati on, European Tour Operators Association, and United Federation of
Travel Agents' Associations

MANNER OF CONDUCTI NG OPERATI ONS | NCLUDI NG PCLI CY- FORMULATI ON

(i) TTPC - TTPC, a non-profit corporation owed by the global travel industry
through its menbers, has been established for the sole purpose of serving the
.travel sTLD comunity. TTPC currently has 9 menbers on its board and 4
officers. It was incorporated in Washington D.C., on February 12, 2002

(ii) Menmbership and Contributing Organizations - TTPC is a consortium of trave
i ndustry bodi es representing a cross-section of the global travel and tourism

i ndustry (hereinafter the application will use the terms "travel industry", or

variations on that term such as "travel sector", to denote the term"trave

and tourismindustry"). TTPC has a policy of open menmbership and currently the
menbers of the initial board represent approximtely 70% of the potentia

regi strant base within the 18 industry segnments meking up the .travel comunity

(Part B "Appropriateness..! sets out these industry segnents).
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There is no international unbrella organization spanning the entire trave

i ndustry. There are sonme 700 associations and trade organi zations in the

i ndustry, all of which are eligible to become nmenbers of TTPC. TTPC has begun
its menmbership recruitment with sectoral associations that, in turn, have
menbership that includes national, local and individual entities. The current
menber shi p of TTPC provi des endorsenment by key organi zations. Early nenbership
and support from TTPC s 9-nmenber board was the essential first step to broader
menber shi p recruitnent.

The 18 segnments that TTPC has identified offer defined limts to menbership
such that TTPC estimates that the effective registrant base of the .trave
conmunity i s approxi mately 500,000 entities. These organi zati ons have | ong been
i nked through regional, national and sectoral associations and they regularly
nmeet in cross-sector trade gatherings, and, as needed, to devel op and present
uni fied policy and pronotion for |egislative change or to address common
concerns such as visa requirenments. TTPC is a natural evolution of this
conmuni ty networKk

(iii) TTPC and the Registry - The interimboard of TTPC directors has been
elected and is fully described in Part B "lnitial Directors.” in this
application. The role of the board of directors is to determ ne and i npl enent
all policy for the .travel TLD under the terns of its contract with | CANN. The
board, in devel oping and inplenmenting policy, will be assisted by an executive
comm ttee and a communi cations comittee.

TTPC and Tral li ance Corporation have divided key .travel operations anong

speci ali st services. TTPC, will develop the .travel comrunity through: creation
of products and services, pricing, eligibility, name selection, dispute
handl i ng and comruni cation. Tralliance will provide day-to-day nanagenment of

the registry including: inplementation of TTPC policy, oversight of service
contracts, financial managerment, and support for TTPC s policy and NeulLevel

Inc. will provide registry operator services. Authentication services will be
provi ded by travel associations, ChoicePoint, Inc ("ChoicePoint" or "CP") and
the International Air Transport Association (IATA). Details of these outsourced
services are found in Parts C, D and E

Tralliance Corporation is the applicant. (In this application the terns
“Tralliance", "Registry" and "applicant" refer to Tralliance Corporation
"Registry Operator" and "NeulLevel" refer to NeuLevel, Inc.)

FUNCTI ONS AND M SSI ON

The .travel TLD will be an sTLD serving the global travel comunity. The mgj or
goals of the .travel sTLD are: increased identity, increased adoption of
Internet technol ogy and inproved |inkages between the industry and its

cust oners.

The present alternatives avail able under existing TLDs do not provide the
travel industry with benefits of identity, search efficiency or controlled nane
sel ection. For the travel community, an sTLD offers:

- Stronger community identity through an industry-w de conmon identifier and
t hrough the support of a specialized representative Sponsor, TPC,

- Increased awareness of Internet usage and technol ogy application within the
conmuni ty, through the | eadership role of its associations in the Sponsor and
t hrough the policy role of the Sponsor and Registry in Internet forums;
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- Application of name registration processes to services that inprove the
conmunity and the Internet, such as directory services (detailed in Part Cl)
and i mproved, current, Wois data (described in Part B (E));

- Clear identification of |eadership in technology within the community as
i ndi vi dual successes are highlighted;

- Devel opnent of Internet policy expertise;

- Dispute processes for eligibility and name selection reviewtailored to the
conmunity and offering an early, |ow cost nmeans of handling conplaints;

- Clear eligibility rules and authentication practices; and

- Well-understood eligibility, and nanme rights offer certainty to potentia
regi strants and consuners.

Obj ective and transparent criteria for eligibility and i ndependent
authentication will establish all registrants as legitimte providers of
travel -rel ated products, services, and information.

DEFI NI TI ON OF COVMUNI TY

The .travel TLD will serve a community restricted to businesses, organizations,
associ ations, and private, governnental and non-governnental agencies operating
in the portion of the travel industry defined by the eighteen travel sectors
set out in the section "Appropriateness of Sponsored Community". The Sponsor
and its menbers have approved initial policies and procedures that define this
conmunity in the key areas of eligibility, name selection, authentication and
di spute.

The travel industry is well-supported by national, international and sectora
organi zations. It is an industry that has defined itself over nany decades. The
travel industry is linked through approximtely 700 associations and trade
organi zations. Fromthe International Air Transport Association (lIATA), to
organi zations of cruise operators such as International Council of Cruise Lines
(IccL), to hotel and restaurant associations such as International Hotel &

Rest aurant Associ ation (I H&RA), to associations of travel agents such as United
Federation of Travel Agents' Associations (UFTAA), the travel industry is

organi zed by its associations, whose representatives, in turn, nmake up the TTPC
board. Al of the foregoing organizati ons are nmenbers of TTPC.

Each of the TTPC-identified business segnents have for many years shared
practices, have worked on business and political problens together and have
ongoi ng conmuni cati ons prograns. The associations in these industry segnments
exi st because they have common needs and purposes. TTPC and the .travel top
| evel domain will serve to link and support these existing lines of shared
activity by reinforcing their comonality and shared identity.

The travel industry and its segnents have | ong been at the forefront of usage
of information technol ogy, as reflected by the fact that approxi mately 99% of
travel transactions today occur over conputer networks. The .travel top |eve
domain will serve as a recognition of the inportance of information technol ogy
in the travel industry and as a nmeans of focusing industry attention on the

i mportance of understanding of, and participation in, devel opment of the
Internet, as well as exploring industry-wide initiatives in informtion
technol ogy such as industry directories, privacy, security and intellectua
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property.

OPERATION I N THE | NTERESTS OF THE STAKEHOLDERS OF THE COVMUNI TY AND THE
I NTERNET

The .travel TLD has put in place business and technical policies that wll

i mprove the travel industry for its custoners. The first of these relates to
eligibility (details are found in Part B (C)). The .travel domain wll
positively authenticate the eligibility of every registrant, providing
consunmers with the first gl obal systemof industry recognition in the trave
sector. This eligibility will be deterni ned by independent authentication.

Aut hentication data will be stored in a Registry database nade up of data
supplied by each registrant in support of its eligibility and its name rights.
This data will be checked annually and updated if it has changed and wil |
provide a single source of data concerning name rights and will serve to permt
the Registry to alert registrars and registrants of a potential need to update
Whoi s records.

St akehol ders will also benefit froma second database-the .trave
Directory-(available at no extra charge at the tine of registration), a
val ue- added service, that will hold product and service data supplied by each

regi strant on an "opt-in" basis organi zed around a specialized taxonony and
vocabul ary created for the travel industry, facilitating searching by the
public and the trade (the directory is referred to as the ".travel Directory"
in this application).

Appropriateness of Sponsored TLD Community

COVMUNI TY TO BE SERVED

The .travel TLD will serve a community restricted to businesses, organizations,
associ ati ons, and governnental and non-governnmental agencies operating in the
sectors of the travel industry represented by the eighteen travel segnents set
out bel ow

The overall population within these sectors has been estimated to be in excess
of 1,000, 000 travel providers, purveyors, and associated entities. TTPC, as
wel | as research organi zations, project that the effective .travel registrant
base, is approximtely 500,000 entities. Specifically, the industry segments
defined by TTPC and their estimted size are:

I ndustry Segnment/ Nunber of Potential Registrants

Travel agents/ 100, 000

Tour Operators/1,500

Airlines (schedul ed and charter)/500
Hot el s/ Resort s/ 550, 000

Rest aur ant s/ 350, 000

Car Rental Companies/ 500

Crui se |lines/500

Bus/ Coach Operators/ 15, 000

Bed & Breakfast Houses/ 100, 000
Ferries/5, 000

Passenger Rail Lines/500

Thenme Par ks/ 5, 000

Convention & Visitor's Bureaus/5, 000
Nat i onal Tourism O fi ces/ 200
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Travel Guide/ Magazi ne Publishers/ 500

Canp Facility Operators/100, 000

Conput er Reservation/ Travel Technol ogy Providers/ 100
Travel - Consuner Research Orgs/ 100

Total : 1, 234, 400

The Regi stry has undertaken its own research of thousands of travel-rel ated key
words applied against all gTLD zone files and estimates that only 10% of the

ef fective registrant base detailed in the projections above have web sites
today. Thonson Publishing have provided the Registry with a simlar estinmate.
The | arge nunber of potential registrants provides .travel its base and
expectation for grow h.

SERVI NG GLOBAL TRAVEL CONSUMERS

1.35 billion schedul ed passengers (international and donestic) flew on
schedul ed airlines and 9.2 mllion passengers took cruises in 2002 as reported
by the International Civil Aviation O ganization and the International Counci
of Cruise Lines, respectively. A large and expandi ng consunmer base brings with
it a large and expandi ng base of travel businesses. These busi nesses are
growing within the framework of the network of nore than 700 associations and
within the sectors defined by TTPC.

TTPC wi Il add new services that will support both the industry and consuners.
It is the Registry's intention to offer all registrants an opportunity to have
a .travel Directory listing at no extra charge at the time of registering a
domai n nane (see Part Cl for details of .travel Directory). The .trave
Directory is intended to be a conprehensive library of information about al
travel products and services traded worldw de, to effectively and efficiently
mat ch buyers to sellers.

SERVI NG THE GLOBAL TRAVEL | NDUSTRY
The .travel top level domain will be the first and only neans by which the

entire gl obal and regional travel industry and its organizations are able
directly to participate in domain policy formati on and i npl ementation

Regi onal , national, international and sectoral associations are nmenbers of TTPC
and will have a nmenmbership voice on its board. These sanme associations and
others will also, for the first time, have an opportunity to serve their

menbers by authenticating nane eligibility placing those organizations into
meani ngful , daily contact wi th DNS managenent and increasing awareness and
understanding of the Internet and its use by their nmenbers.

Since TTPC s menbership includes associations these nenbers are experienced in
recei ving and reviewi ng menbership information. Their role in authentication
draws on this experience by extending the data they take concerning their
menbers to include nane selection and eligibility data which they will then
verify according to their standard process. |ATA will carry out the same data
coll ection and authentication for applicants that are not nmenmbers of
associations. This is also a standard procedure for | ATA, which is the
credentialing agent for all travel agents in the world.

APPROPRI ATENESS OF THE COWMUNI TY
(i) Organization and Self-Definition - The .travel comunity is made up of nore

than 1, 000, 000 i ndividual entities organized within national/regiona
associ ations, which are in turn, nenbers of their respective internationa
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associ ations. For exanple, the Anerican Hotel & Restaurant Association, German
Hotel & Restaurant Association, and Japan Hotel & Restaurant Association are
all nembers of the International Hotel & Restaurant Association. This pattern
is repeated in essentially all sectors. TTPC s approach to nmenbership to date
has been to recruit the highest |evel organizations first, since these
represent the interests of their broad base of nenbership but there are fewer
of these. Certain smaller segments such as ferries, passenger rail |ines and
bed and breakfast houses are not yet represented.

There are approxi mately 700 organi zations representing a potential registrant
base of 500,000 to 1,000,000 in the .travel comunity. Anong them are

organi zations forned as |long ago as International Association of Convention &
Visitor Bureaus in 1914 and the International Council of Cruise Lines as
recently as in 1990. Wen fully constituted, TTPC s board will be nmade up of 25
menbers from associ ati ons representing al nost 100% of the industry. The
9-nenber interimboard, representing approximtely 70% of the potentia

regi strant base of the travel community, has endorsed the .travel TLD and this
application.

(ii) Size and Scal e-The travel industry is international in size and of
significant global economc inportance. Its size and scal e can be highlighted
by a few key statistics (fromWrld Travel & Tourism Council sources):

- The travel industry is estimated to have generated US$ 4.5 trillion of world
econom c activity in 2003, and supports just under 200, 000, 000 jobs, directly
and indirectly.

- International travel is an industry whose annual revenue is nearly four tines
as large as the value of total global steel exports. Its revenue is 50% greater
than that of the export value of the international clothing and textiles

mar ket s, and roughly equal to the value of gl obal autonobile exports.

- The travel industry is a major source of worldw de enpl oynent. Tourism
enpl oys two times as many people as are enployed in agriculture globally; eight
times as nmany as in mning; and three tines as many as in comunications.

- Travel accounts for 10% of all international trade and 5% of total gl oba
econom ¢ out put .

Not only are its economic nmagnitude and breadth inportant reasons for the
travel industry to be recognized in the Internet through its own domain, but
its size and scale, both financially and in human ternms, support its high
degree of potential viability as a top | evel domain.

(iii) The Internet and the Travel Industry - The current online population is
nore than 3,000 tines the nunber of people who were online just seven years
ago. The travel industry's use of the Internet has kept pace with its overal
rate of growmh. According to Forrester Research, travel is the nunber one

el ectronic comrerce category. Forrester projected in 2003 that the total value
of online transactions woul d be approxi mately US$27 billion out of a tota
online conmerce transactions amounting to US$95 billion, making it the single
| argest category in online conmerce.

G ven the continuing gromh of the Internet and the role that it now plays in
the industry, the travel business sector is keenly interested in establishing
its own, industry-specific space on the Internet to nore effectively conduct
busi ness.
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The inportance of the Internet to the travel industry and the inportance of the
travel industry to the Internet nake the .travel conmunity an appropriate
addition to the sTLD group.

(iv) The Internet and Travel Consuners - The growh of the Internet has
coincided with a radical shift in consumer demand and behavi or, whose inmpact is
particularly notable in the travel industry. At the sane tine as the Internet
brought consuners a breadth of selection, conpetitive price discounting, and an
active engagenment in the search for products and services, the recent econonic
downturn has marked a new | evel of careful consumer purchasing.

Research firm Yesawi ch, Pepperdine, Brown & Russell (YPB&R) has reported that
consumers now have "strategic control" of their own travel plans; 6 out of 10
users use the Internet for travel planning and 58% believe that they can get
the best rates online. According to YBB&R, the key consumers-now and in the
future-will be those with access to the Internet via broadband connectivity,
because this group wants to plan their own travel

Wth the Internet as an integral part of travel decision-making, the trave
provi der comrunity needs a "honme" on the Internet where consunmers will find
ready and intuitive access to the travel content and information.

(v) Inproved Searching - The travel industry is the largest "target" of
Internet searches. According to Overture (a |leader in search advertising), in
March 2003, the term "travel" accounted for nore Internet searches than any

other industries, with over 168, 000,000 that nonth. Books, nusic, novies, and
ti ckets combi ned accounted for the second | argest number of searches with
164, 000, 000.

It is clear fromthese figures that travel searches are an inportant feature in
many, if not npbst travel transactions. Yet |locating precise and detailed
information is made nmore difficult by the current distribution of trave
suppliers across the Internet.

A key aimand utility of the .travel TLD will be to relieve the frustration of
consumers struggling in their quest to | ocate the greatest value, or nost

tail ored vacation, and to enable the nenbers of the travel industry to turn

t hose searchers into satisfied customers. The .travel TLD will acconplish this
goal, first by providing a single location identified as a source of trave

i ndustry busi nesses and second, by establishing the .travel Directory of
products and services.

Representation

MANNER OF REPRESENTATI ON AND | NPUT

Representati on and menber input for the .travel TLD will be led by the board
and executive commttee of TTPC in consultation with nmenbership and supported
by the Registry. The TTPC board will nmeet twice a year. In addition, the ful
TTPC nmenbership will meet in March of each year. Policy formation and

devel opnent is difficult to initiate in large groups and is an ongoi ng task
that is better suited to a small group that has a preci se nandate. For these

reasons, the executive comittee of TTPC will have the task of devel oping
policy, receiving policy input fromnembers and bringing policy reconmendations
to the board. The executive conmittee will be three people nom nated and

el ected by the TTPC board.

TTPC has al so created a communi cati ons comm ttee which, in coordination with
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the Registry, will serve as a channel for the conmunity to provide the board

i nput into how policies have been inpl enented, the experience of registrants
with these policies, the effectiveness of procedures (both technical and
non-technical) and opportunities to inprove support and services. In this role,
the committee will conplete the policy cycle by focusing on application of
policy in the community. As with the executive conmttee, the comunications
conmittee will be a three-person committee drawing its mandate fromthe board.

The TTPC committees, by working closely with the Registry, will elicit coment,
advi ce and support from independent registrants, individual menbers of

associ ations, as well as registrars, on issues of policy and planning for
.travel services and procedures.

The Sponsor will participate in | CANN constituenci es and prograns, in nost
cases through the Registry, which will serve as the ongoing participant and
which will communicate with the Sponsor on issues arising in | CANN. The

Regi stry will support the Sponsor in devel oping policies and positions on such
i ssues, which the Registry will then bring to | CANN foruns on behal f of the
.travel TLD. The Registry will also communicate | CANN i ssues to registrants and
receive their input through its website, participation in trade neetings and
events, and through joint conmunications prograns with TTPC
menber - associ ati ons. Registrants will also be encouraged to participate in
those parts of the I CANN structure that are open to them

In addition to these direct means of representation, the policies and
procedures adopted by TTPC for eligibility, authentication of eligibility,

di spute resolution and communi cation are all designed to reinforce its
representative nature and to inplenment its community mission. These policies
are detailed later in this application.

Openness and Tansparency
OPENNESS

The structure of TTPC is based on the principle that it is representative of
t he associations that nake up the travel industry. TTPC nenbership is open to
any bona fide travel association within the eighteen industry sectors
identified as making up the .travel comunity, with these sectors together

el ecting 25 board nenbers.

TRANSPARENCY

A sponsored top | evel domain receives policy delegation fromI|CANN, and its
conmunity is part of the broader Internet community. As such, the Sponsor's
policy and feedback nechani sns have been drawn with | CANN' s public processes
and forums in mnd.

Transparency in the .travel TLD will be based on two | ayers, one |ayer of
predi ctabl e forunms and procedures and one | ayer of reporting, comment,
recomendati on and nodification. The first layer includes standard agreenents,
docunent ed practices and procedures, and predictable tinmetables for neetings,
review, consultation and cormment and so on. The second | ayer involves broad

di ssem nation of reports and other material, and nechanisns to receive input.
TTPC plans to follow this structure of transparency.

TTPC, prior to launch of its startup phase will finalize and publish the
fol |l owi ng:
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- A .travel domain organization description, including its comittees;
- Meeting tinetables for the TTPC board and its conmittees;

- A policy and procedure nmanual covering all aspects of domain managenent from
registration to disputes, to renewal transfers, privacy and registrar
sel ection;

- Apolicy review and initiation procedure; and
- Standard regi strar agreenents.

Al so prior to launch of the startup phase, TTPC wi ||l publish conmunications and
f eedback procedures including:

- A segnent of the .travel website devoted to comunication to and from
registrants, with a mechanismfor public posting of comunications from
regi strants;

- A procedure for broad dissenmination of board reports and policies for its
menbers; and

- A procedure for policy initiation and nodification by registrants through the
menbers, executive committee and the board of TTPC

ONGO NG OQUTREACH

Beyond these formalized nmechani sms of communication, TTPC and Tralliance will
use menbership drives-pronoting menbership in TTPC-as a nmechanismto continue
to strengthen the nmenbership, representativeness and participation in TTPC and
the .travel TLD policy processes. In addition, the well-established annua
schedul e of neetings and trade shows held by TTPC nmenbers includes nore than 25
annual gatherings at which the Registry will attend to communicate directly
with registrants and potential registrants as well as to pronote the use of the
.travel domain. In addition, TTPC s nenbers are associati ons having

wel | - est abl i shed conmuni cati ons progranms offering a direct conmunications

channel to the industry through their newsletters, websites and email. The
Registry will use all of these neans to distribute information, TLD FAGs,
presentation tenplates and so on. All of these nethods will be in addition to

outreach through the Registry website and its own commruni cati ons prograns. The
Regi stry has engaged an industry veteran to lead liaison with industry
associ ati ons.

Initial Directors, Officers, and Other Staff
SUMMARY LI ST OF DI RECTORS, OFFI CERS AND STAFF OF TTPC

Below is a list of the individuals now participating in TTPC as directors,
officers and staff. The resune for each individual follows this |ist.

(i) DI RECTORS

Peter de Jong, Pacific Asia Travel Association

Al ai n-Philippe Feutré, International Hotel & Restaurant Association
Jean- Cl aude Baungarten, World Travel & Tourism Counci

M chael D. Cehrisch, International Association of Convention & Visitor Bureaus
M chael Crye, International Council of Cruise Lines

WIlliamA. Ml oney, The Anmerican Society of Travel Agents
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Kevi n Dobby, International Air Transport Association

Thomas Jenki ns, European Tour Operators Association

Bi rger Backman, United Federation of Travel Agents' Associations

Tanya Abrahanse, Tourism Busi ness Council of South Africa, (director designate)

(ii) OFFI CERS/ STAFF

Chai rman and President-Jean-Cl aude Baungarten
Vi ce President and Treasurer-Cherian Mt hai
General Counsel -David E. Short

Cor porate Secretary-Al exandra Del i mat a

RESUMES FOR THE DI RECTORS OF TTPC

PETER DE JONG, President and CEO
Pacific Asia Travel Association (PATA)

M. Peter de Jong is President and CEO of the Pacific Asia Travel Association,
the recogni sed authority on Pacific Asia travel. The Association provides

mar ket i ng, research and educational opportunities to a menbership of nearly 100
government, state and city tourism bodies, over 55 airlines and cruise lines,
and hundreds of travel industry conmpanies. In addition, thousands of travel
prof essional s bel ong to 70-pl us PATA Chapters worl dwi de.

A Dutch national, M. de Jong holds a B.A in Conmunications fromthe
Universiteit van Ansterdam the Netherlands, and an M A. in English | anguage
and literature from Stichting Gel derse Leergangen, the Netherl ands.

ALAI N- PHI LI PPE FEUTRé, CEO
International Hotel & Restaurant Association (| H&RA)

Al ai n-Philippe Feutré is CEO of IH&RA, the only international trade

organi sation exclusively devoted to pronmoting and defending the interests of
the hotel and restaurant industry worldw de. This appointnent cul m nates M.
Feutré's forty years of service to the hospitality industry and nore than
twenty years of dedication to professional associations.

Since 1975, he has held offices in various French government bodi es including
the Conseil National du Tourisne, the Observatoire du Tourisme, the Ofice du
Tourisne et des Congres de Paris, and the Paris Hotels Association, a
reservations centre. |In recognition of his services to the industry he was
made Chevalier de |'Ordre du Merite.

JEAN- CLAUDE BAUMGARTEN, President
World Travel & Tourism Council (WTC)

Born in Strasbourg in May 1942, Jean-C aude Baungarten graduated fromthe
French busi ness school, Ecole des Hautes Etudes Conmerciales. He held the
position of Vice President for Becco (the French confectioners) and was
responsi ble for mutual funds in Africa. In Cctober 1999 he was appointed
President of the World Travel & Tourism Council.

M Jean- Cl aude Baungarten is both an Officier de |'ordre National du Merite and
a Chevalier des Arts et Lettres. He is advisor in Foreign Trade to both the
French CGovernment and the Chairman of the Tourism Conmi ssion.

M CHAEL D. GEHRI SCH, President & CEO
I nternational Association of Convention & Visitor Bureaus (| ACVB)
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M chael Gehrisch assuned his position as President and CEO of the Internationa
Associ ation of Convention & Visitor Bureaus in 2001, which represents nore than
1, 200 professional nmenbers from over 500 convention and visitor bureaus
wor | dwi de.

Gehrisch is a graduate of Chio State University and the Institute of
Organi zati onal Managenment Program at Notre Dare.

M CHAEL CRYE, President
I nternational Council of Cruise Lines (ICCL)

M chael Crye is President of the International Council of Cruise Lines, a trade
associ ation representing the cruise industry before |egislators, governnent
agenci es and international bodies.

M Crye is a graduate of the U S. Coast Guard Academny, where he earned a B.S.
In addition, he earned an MBA fromthe Universidad |Interanmericana of San Juan
and a JD fromthe University of Mam School of Law in 1984.

WLLI AM A. MALONEY, CTC, Executive Vice President and Chief Operating Oficer
The Anmerican Society of Travel Agents (ASTA)

WIlliamA. Ml oney, CTC, a 30-year veteran of the travel industry, was naned
ASTA' s Executive Vice President and Chief Operating Officer in March 1999. The
Society is the world's largest and nost influential travel trade association
with nore than 20,000 menbers in 140 countri es.

Mal oney has served on the board of the Travel Industry Association of Anerica,
the Institute of Certified Travel Agents, the National Acadeny Foundation and
t he Association of Travel Marketing Executives. He holds a BBA degree in
finance from St. Bonaventure University in Oean, NY, and is certified by the
Institute of Certified Travel Agents as a Certified Travel Counsel or

KEVI N DOBBY, Senior Vice President and Corporate Secretary
International Air Transport Association (I|ATA)

Kevi n Dobby was appoi nted Senior Vice President and Corporate Secretary of |ATA
in January 2003. Reporting to the Director General he is Secretary of the
Board of Governors, the Annual General neeting and ot her senior governance
groups in IATA. As an officer of the organization, he is responsible for

cor porate governance structures of the Association and its subsidiaries, and
for coordinating | ATA's corporate response to key industry issues.

Prior to this post, he was responsible for | ATA's nmenber and gover nnent
relations. M. Dobby has worked with | ATA for over 30 years, essentially in
government and industry affairs. He is a graduate of MG Il University.

THOMAS JENKI NS, Executive Director
Eur opean Tour Operators Association (ETOA)

Thomas Jenkins is the Executive Director of the European Tour Operators
Associ ation, an association formed to represent the interests of European

i nbound tour operators who are collectively responsible for handling six to
seven mllion inbound tourists each year

After graduating in English & H story from Bristol University, he conducted
Post graduat e Research at the Courtauld Institute, London University.
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Bl RGER BACKMAN, Secretary General and Chief Executive Oficer
United Federation of Travel Agents' Associations (UFTAA)

Bi rger Backman is Secretary General and CEO of the United Federation of Travel
Agents' Associations, a non-profit confederation which represents sone 99
national associations with consultative status with the UN NGO ECOSOC and wor ks
closely with other world bodies such as UNESCO, WHO for sustainable and
responsi bl e tourism

A Finnish national, he graduated from Hel sinki University with a Master of
Sci ence degree in political science, macro econony and international |aw.

DR. TANYA ABRAHAMSE,
Touri sm Busi ness Council of South Africa (TBCSA),
(director designate)

Si nce 2000 Dr. Abrahanse has held the position of executive director of the
Tourism and Busi ness Council of South Africa. In that role she | eads the
principal tourismbody in South Africa. She has been instrumental in
establishing an array of public-private partnerships to grow tourismin the
South African econony.

Ms Abrahanse holds a Ph.D fromthe University of Westminster, an Msc fromthe
University of London, Inperial College, and a BSc fromthe University of
Zanbi a.

RESUMES FOR THE OFFI CERS AND STAFF OF TTPC
PRESI DENT- Jean- Cl aude Baungarten (resume above)

VI CE PRESI DENT- Cheri an Mat hai

Prior to joining Tralliance Corporation, M. Mthai was senior advisor at

eBusi nessware Inc., a New York City-based Internet technol ogy sol utions
provider with domain expertise in financial services industry. Prior to that
he was the co-founder and Chief Financial O ficer of fare one, Inc., a
web-based fare aggregator for travel agents in New York City where he devel oped
the start-up froma concept to its sale to U K -based Wrld Travel Hol dings
Plc.

A nore detailed resunme is found in Part C.

GENERAL COUNSEL- Davi d E. Short

Davi d Short has served as Senior Attorney, Regulatory & International Affairs
for Federal Express Corporation since June 2003. |In this capacity, he handl es
rel ations with governnents in Europe, the Mddl e East, Africa, the Indian
Subcontinent, Latin America, and Canada for the world' s |argest cargo airline,
a Fortune 100 conpany with annual revenues exceeding US $20 billion, which
operates a fleet of nore than 600 aircraft. |In addition, M. Short has
responsibility for a nunber of U S. Governnent regulatory matters, and
frequently participates in State Departnent-|led del egations to negotiate with
foreign governnents to obtain international air service rights for U S
carriers.

M. Short received his undergraduate degree from Cornell University, summa cum
| aude, and went on to receive Juris Doctor and Master of Public Administration
degrees fromthe University of Southern California, where he was Editor of the
Law Review. He is a Menber of the District of Colunbia Bar.
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CORPORATE SECRETARY- Al exandra Del i mat a

Ms. Delimata was nost recently Assistant Director, Corporate Devel opnent for

| ATA. In that capacity her mandate was to encourage entrepreneurship and

i nnovati on, progressing new business opportunities to a point when they could
be placed in an appropriate | ATA division. While at | ATA Ms. Delinmata was
responsi ble for the organization's internet domain policy, including devel oping
and managing | ATA's policy in relation to ".aero" and | ATA's application for
the ".travel" Top Level Domain. In addition, her responsibilities included
managi ng | ATA's relations with industry partners, including joint ventures,

al liances, and acqui sitions.

Selection of Directors, Officers, Members, Staff

MEMBERS

Any bona fide association or organization that is a part of the travel industry
is eligible to become a menber of TTPC and to elect directors as noted bel ow

DI RECTORS

The byl aws of TTPC are avail able on request. In sumary, the byl aws provide
that each director will be a natural person of full age and need not be a
citizen of the United States or a resident of the District of Col unbia.

The current interimboard of directors, consisting of 9 persons, was el ected
during the first board neeting held in Berlin on March 10, 2003 and will serve
in office for a period of eighteen nonths fromthe date they were elected. The
full board will consist of twenty-five menbers. The nunber of directors may
be increased or decreased fromtine to tine by an amendment of the bylaws. The
nunber of directors shall never be fewer than three. An individual nenber

organi zation or entity shall have the right to vote for the election of only
those directors that such nmenmber organi zation or entity is entitled to el ect
fromits industry segment, pursuant to the provisions of bylaws. In the
interim between annual neetings of nembers or special neetings of the menbers
called for the election of directors, any newy created directorshi ps and any
vacancies in the Board of Directors, including any unfilled vacancies resulting
fromthe renoval of one or nore directors by the nmenbers, may be filled by the
affirmative vote of a mpjority of the then remaining directors, notw thstanding
that | ess than a quorum exi sts.

The board neeting to be held in Berlin in March 2004, is expected to approve
the el ections of and nominating procedures for the full board of directors.

Any director may be removed, with or wi thout cause, at a nmeeting expressly
called for that purpose, by a vote of the menmber organizations or entities
entitled to vote for the renmoval of such director. The nmenber organizations or
entities that elected a particular director shall have the right and power to
vote for the removal of such director. A majority of Board shall have the
right and power to vote for the renoval of such director. At the same neeting,
or any adjourned neeting, the nenbers may, by a plurality of votes cast at any
such duly organi zed nmeeting fill the vacancy or vacancies resulting from any
such renoval

The board has appointed two conmittees, an executive comittee and a
conmuni cati ons conmrittee. The executive commttee is headed by Jean-C aude
Baungarten and has Kevin Dobby and WIliam Mal oney as its menbers.




ICANN | .travel New sTLD RFP Application Page 15 of 29

The communi cations comittee is headed by M chael Gehrisch and has Peter de
Jong and Alain-Phillip Feutré as its nmenbers.

Conflicts of interest in the board or committees require disclosure and a
ruling of the board or comittee on whether the menber involved nust abstain
from proceedi ngs or voting with respect to the issue. Conflicts of interest of
sufficiently serious nature may cause a director to be renoved.

OFFI CERS/ STAFF
The present officers of TTPC are:

Jean- Cl aude Baungart en-Chai rman and Presi dent
Cherian Mathai-Vice President and Treasurer
Al exandra Del i mat a- Corporate Secretary

Davi d Short-General Counse

Conpensation of Directors, Oficers/Staff
The directors and officers and staff of TTPC do not receive any conpensation
from TTPC and serve at the pleasure of the board.

Meetings and Communication
BOARD MEETI NGS

The board of TTPC will neet at two regul arly-schedul ed nmeetings every year in
March and in November, coinciding with two of the industry's major trade shows,
the 1TB in Berlin and World Travel Mart in London. However, a board neeting
may be held at such tinme as the menbers may determine. No call is required for
regul ar or special nmeetings for which the tine and place have been al ready

deci ded. Special neetings may be called by the Chairman, President or by a
majority of the directors. In addition, the board may al so hold neetings via
t el ephone call .

The corporate secretary will record the m nutes of every neeting and wil|
circulate themto board menbers.

MEMBERSHI P MEETI NGS

An annual meeting of nembers is required to be held on the first day of March
in each year or, if such day be not a business day, then on the next succeeding
busi ness day. The first menbership neeting will be held on March 17, 2004. A
speci al nmeeting may be held on the date fixed by the directors. Meetings may be
held in any location fixed by the board. A special nmeeting may be called by any
director or officer and by menbers holding at least fifty percent of the votes
entitled to be cast at a neeting.

The corporate secretary will record the m nutes of every neeting and will cause
themto be published to nenbers.

Fiscal Information

TTPC has the staff noted above and does not pay conpensation to its staff or

of ficers. TTPC does not have current operations or revenue beyond dues paynents
fromits initial 13 menbers, which sumis negligible. TTPC has no current

costs. All association nenbers and board nenbers pay their own costs of
participation. TTPC has no current capital
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TTPC has entered into an agreenent with Tralliance Corporation, a New

Yor k- based for-profit corporation, that will act as the Registry for the

.travel TLD. Under that agreenent, Tralliance will receive registration revenue
and TTPC wi I | receive US$1.00 per .travel domain nane registered with an annua
cap of US$ 99,999. In addition, TTPC will have nenbership dues as an additional
revenue source. This revenue will support the Sponsor's policy devel opment and

di sput e managenment activities.

Tralliance Corporation, as a for-profit corporation, is and will be
underwriting the devel opment, establishnment, outreach and admi nistration of the
.travel TLD, including communications and outreach related to policy

devel opnent and inplementation, as well as participation in | CANN foruns.

Indemnification from Liability

Directors of not-for-profit corporations are not legally |liable under District
of Colunbia Statutes as |ong as operating expenses do not exceed US$100, 000 per
annum TTPC is structured to neet this criterion. Conprehensive genera
liability insurance for at least US$ 10 million froma reputable insurance
provider with an AM Best rating "A" or better will be instituted once TTPC
recei ves the sponsorship award. Tralliance Corporation will be underwiting
all the premunms for insurance until such time TTPC has the financial resources
to do so.

Proposed Extent of Policy-Making Authority

AREAS OF DELEGATED AUTHORI TY SOUGHT
TTPC seeks authority to:

- Set eligibility and name sel ection requirenents for registration in the
.travel top level domain;

- Devel op a comunity-based policy process for managi ng policy regarding
eligibility and name sel ection;

- Authenticate the eligibility of an applicant for registration;

- Regi ster dommin nanes pursuant to its name selection, eligibility and
aut henti cation poli cies;

- Wrk with travel associations as authentication participants to apply the
procedures for authenticating eligibility of applicants;

- Create products and services, and set prices for domain names and registry
products and services;

- Establish a registration denial dispute process and an eligibility dispute
process following the formof the Charter Eligibility Dispute Policy (CEDRP)
now used by sTLDs, to supplenment the Uniform Di spute Resolution Policy (UDRP);
and

- Develop criteria for registrar selection; and

- Enter into registrar contracts.
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REASONS

TTPC, as the representative of menmbers maki ng up approximately 70%t he
potential registrant base within the 18 .travel -defined industry sectors, is in
a favorable position to establish eligibility criteria for registration, to
establish policies for their managenent and procedures for their maintenance
and application. The eligibility and name selection criteria proposed by TTPC,
and described in Parts B (B) and B (C), are designed to limt eligibility to
organi zati ons and busi nesses that are active in the travel industry and to
[imt their name selection rights to those names to which they have a right.
These restrictions require the active participation of the travel industry
associations in the authentication process.

G ven the specialized nature of the .travel sTLD, its authentication

requi rements and future requirenents to serve this community while al so

mai ntai ning its special nature, the Sponsor requires the authority to establish
prices, products and services in consultation with its registrant conmunity.
sTLDs each have marketing, pronotion, support and service requirenments that are
a reflection of their special industry characteristics and which all require
that a representative assist registrars to reach the nmarket. Technical and
adnmini strative costs of registrar introduction require that a responsible
sponsor review registrar eligibility.

PARTI Cl PATI ON BY THE . TRAVEL COVMUNI TY

TTPC, as the Sponsor of the .travel top |evel domain has established structures
for broad-based participation of the .travel comunity in the policy formation
and policy inplenmentation activities of the donmain. An active and invol ved
.travel comunity, as registrants and users of the Internet, are those directly
affected by .travel policies, and are the first line of Internet invol venent

t hat ensures appropriate policy adm nistration. These policies are set out
above in "Openness and Transparency".

The Sponsor's continued representativeness and policy devel opnent through its
menber-el ected bodies is the first guarantee that the Sponsor will adninister
its policy in the interest of the .travel community. The involvenent of its
menbers in the authentication process brings those nmenber organi zations into
direct contact with the way in which .travel policies affect their nenbers.
Final ly, separation of policy-making and policy-devel opnent functions from
regi stry operations ensures that policies can be considered in a prudent
manner .

The open comruni cations and participation channels established by TTPC t hrough
associ ati ons and through Registry web services of fer them means by which policy
matters will reach the .travel comunity.

PARTI Cl PATI ON BY TRAVEL ASSOCI ATl ONS

The broader Internet community has an interest in ensuring that the .travel top
| evel dommin is used and supported by the designated conmmunity, and by it

al one. TTPC has put in place an eligibility authentication policy that involves
international travel associations in all registrations. Their participation is
a maj or safeguard against ineligible registrations. Further, their
participation ensures support of the domain anong their menbers, an inportant
endorsenent that will assist in pronotion, adoption and use, and thereby the
expansion of the Internet within this major industry comunity.

PARTI Cl PATI ON BY REG STRARS
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As the buyers of domain names fromthe Registry, registrars are the direct
customers of TTPC. They are involved in the domain name industry in all of its
aspects. TTPC and the Registry will actively solicit the views of the

regi strars on an ongoi ng basis regarding the functioning of the registry. G ven
that the nunber of registrars supporting the .travel TLD is likely to be
relatively small, each of those registrars has the ability to have a clear and
i medi ate i nmpact on policy and its inplenmentation

PARTI Cl PATI ON | N | NTERNET FORUMS

TTPC and the Registry will take part in Internet foruns, including | CANN and
the Internet Society, in order to seek advice and opinion, devel op awareness of
Internet issues and to communicate .travel policies and progranms. Most

i mportant anmong these will be involvement in the registry constituency of

| CANN

PCLI CY VARI ATI ONS

| CANN policies and practices governing the start-up and |ive phases of the
.travel top level domain will not be vari ed.

Policy-Making Process

FOUR- STAGE PROCESS

TTPC has adopted a policy formulation and revi ew nodel with defined procedures
in four key stages of the process: Pre-launch; New Policy Initiation

Conmuni cation and Initial Review requirements; Adoption; Reconsideration. The
present policies have been adopted to follow this nodel as much as possible,
given the lack of a registrant base, by utilizing the broad representation of
the TTPC board.

PRE- LAUNCH PQOLI ClI ES

TTPC has adopted policies that will be applied through the startup phase-a
60-day period-which extends fromthe date of | CANN contract approval to full
gl obal launch. These policies have been established by TTPC i n consul tation
with its board of directors, drawn fromthe travel community. These policies
are found in B (O).

NEW POLI CY | NI TI ATI ON, COMVUNI CATI ON, | NI TI AL REVI EW AND ADOPTI ON

Fol | owi ng | aunch, policies may be initiated either by the TTPC board or by the
TTPC executive conmittee or by nmenbers and registrants acting through these
bodi es. Both of these groups are representative bodi es responsive to broader
conmunities, but these bodies will also receive policy conment and proposal s
directly fromthe registrant community through the Registry.

The wel | -established annual schedul e of neetings and trade shows held by TTPC
menbers includes nore than 25 annual gatherings at which the Registry will
attend to communicate directly with registrants and potential registrants. In
addition, TTPC s nenbership offers a direct communi cations channel to the

i ndustry through their newsletters, websites and emnil, all of which the
Registry will use to communicate policy and to gather input on policy. The
Regi stry has engaged an industry veteran to lead liaison with industry
associ ati ons and their nenbers.
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A new policy is proposed by either the board or the executive commttee but
will first be assessed by the conmittee and a review by staff and the Registry.
A report and recommendation will be initiated at the conmttee |evel and will
then proceed to the board for review and deci sion. Decisions of the board will
be conmuni cated through the full range of domain information procedures noted
el sewhere in this application under the headi ng "Openness and Transparency".
Al'l policies, and their inplenentation schedule, will be approved by the board
subj ect to provision of a 30-day conment period for receipt of comments from
the registrant conmunity, subject to variation for policies that are of such
urgency that they cannot delayed by a comment period, or policies that are
mandat ed by regul atory or other authoritative agencies. Follow ng the comment
period policies will be inplemented according to a schedul e approved at the
time of the initial approval by the TTPC board, provided that any board menber
may initiate a further review of the policy where the comment period has raised
a reasonabl e basis for its reconsideration or anendnent.

Pol i ci es, which have passed the conment period and are inplenented, will be
conmuni cat ed through the usual .travel TLD information procedures.

RECONSI DERATI ON

Policies are open for reconsideration at any tine, and reconsideration can be
initiated in the same way that a new policy is initiated. G ven the fact that
policies are different in their scope, imediate inpact, |ong-term consequences
and nature, TTPC has not adopted a nodel for determining the requirements for
changing a policy. Policy reconsideration, anendment, replacenment or renoval

will all follow the basic pattern noted above except that initial review of the
reconsi deration request (which nay be initiated by the board or by either
conmittee) will be first undertaken by the executive committee. Fromthere it
will nmove to staff and the Registry for report and reconmendation, then to the

board for consideration and deci sion. Communication of policy changes will
foll ow the same procedures as for new policies.

A. Add new value to the Internet name space

NAME VALUE

The domai n nanme extension, .travel, provides a sinple and recogni zabl e category
nane that identifies |ong-standing business activities and gl obal socia
activity, together with clear international institutional networks.

The nane extensi on does not designate a recent trend in the Internet or the

i nformati on economny, nor does it designate a product or service. It is not an
abbreviated formthat may not be recogni zed or changed by usage or |ocation
The travel sector identifies itself now by the designator "travel industry."
TTPC s menbership, representing approximately 70% of the potential registrant
base of the 18 proposed i ndustry segnents, concurs that no key industry
organi zation i s overl ooked by the nanme extension.

The .travel nane extension is the English | anguage term used by the gl oba
travel industry. Gven the usage of English in all travel segnents, the
extension, .travel, is a comon, understood and accepted termthat is
synonynous with the industry. The .travel top level domain is differentiated
fromexisting TLDs by virtue of the fact that it is the only domain that wll
enconpass all of the features that are essential both to identify the
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registrant as part of the travel community and to provide that conmmunity the
support it requires.

In particular:

- No other domamin offers a registration mechanismthat is linked to association
and authentication data inproving identification of industry nenbers;

- No other dommin offers eligibility and authentication that provide a
verification of extensive registrant information for all registrations; and

- No other top level domain links all registrant nane selection to rights to
use that name, ensuring a high level of intellectual property protection

SERVI NG THE GLOBAL TRAVEL | NDUSTRY

The .travel top level domain will be the first means by which gl obal and
regi onal travel industry organizations are directly able to participate in
domain policy formation and inpl enentati on. These sanme organi zations will also,

for the first time, have an opportunity to serve their nmenbers by

aut henticating nane eligibility placing those organizations into neani ngful
daily contact with DNS managenent and increasi ng awareness and under st andi ng of
the Internet and its use by their nmenbers.

The .travel Directory will assist the .travel donmain holders in regi ons and
nati ons by making | ocal and regional product and service suppliers nore readily
searchabl e and by providing current and extensive data.

SERVI NG GLOBAL TRAVEL CONSUMERS

To facilitate consuners' needs to locate specific travel information it is the
Sponsor's intention to offer registrants a domain name with a listing in the
.travel Directory, to inmprove how .travel and its registrants will serve trave
conmunities. The .travel Directory will be a source of information about
travel products and services traded worl dwi de, helping to effectively and
efficiently match buyers to sellers. The state-of-the-art .travel Directory

wi || enabl e precise searching.

BUSI NESS ACTI VI TI ES

The .travel top level domain represents a collection of endeavors and
activities that are inportant in all regions of the world. The follow ng are
exanpl es of this span and inportance (these and the data following in this
section are derived fromthe Wrld Travel and Tourism Council):

In 2003, the world's travel generated close to US$ 4.5 trillion of economc
activity (total demand). The industry's direct inpact includes; 67 mllion
jobs representing 2.6% of total enploynment, US$ 1.3 trillion of GDP equival ent

to 3. 7% of total GDP

In 2003, Asial/Pacific's travel is expected to generate US$ 947 billion of
econom c activity (total demand). The industry's direct inpact includes; 38
mllion jobs representing 2.3% of the total enploynent, US$ 265 billion of GDP
equi valent to 3% of the total GDP

In 2003, Africa's travel is expected to generate US$74 billion of economc
activity. The industry's direct inmpact includes 5 mllion jobs representing
2.6% of total enployment and US$ 21 billion of GDP, equivalent to 3.4%of tota
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GDP.
In 2003, United States' travel is expected to generate US$ 1.4 trillion of
total economic activity. The industry's direct inmpact includes 6.5 mllion

jobs representing 4.8% of total enploynment and US$ 462 billion of CDP
equi valent to 4.3% of total GDP

SOCI AL ACTIVITY

Travel is perhaps the single nost identifiable, cross-cultural social activity.
And, unlike many social activities that are private and local, travel is a

br oad- based, naturally social activity that interacts necessarily with
suppliers, other travelers and travel information, all of which will be
facilitated and i nproved by the availability of the .travel extension and its
services on the Internet.

I NSTI TUTI ONAL NETWORKS

TTPC has identified eighteen industry segnments that define the trave

conmuni ty. Spanning and |inking these segnents are approximately 700
associ ati ons and organi zati ons. Anpbng these, international organizations are
both of |ong-standing, such as the International Association of Conventions and
Vi sitor Bureaus have been in existence since 1914, while the Internationa
Council of Cruise Lines was formed in 1990, indicating the continuing growh
and renewal in the institutions making up the travel system

The travel industry's institutional network is international and will be
strengt hened and i nproved by the existence of the .travel domain name as its
single point of reference on the Internet. The creation of TTPC by the trave
industry and its support by its representative associations is a direct
reflection of the value these associations see in the .travel top |level domain.

The Internet of today is nore than the comrunicati ons network of a few years
ago, it is now an infrastructure giving rise to new issues of privacy,
intell ectual property, network security and international trade in digita

products. The benefits and problens relating to these issues will require
coherent responses fromwell-informed comunities sharing interests and
purposes. The .travel comrunity, with its array of representative

organi zations, will be better able to understand and respond to chal |l enges and

opportunities of the Internet where a single domain nane identifies them and
focuses issues through policy participation that is includes them

BENEFI TS TO THE DNS

Attracting new suppliers and users to DNS service is a matter of identifying
benefits to be received, and pronmotion and comruni cati on of those benefits to
prospective users. Key in these new benefits to the DNS systemand its users is
that the .travel TLD will provide an authenticated identifiable domain for one
sector of business. Ancillary to its policies of eligibility and authentication
are annual checks of registrant information to ascertain if there have been
changes, leading to potential inprovenments in Wois delivery.

The .travel domain will offer the travel industry domain name benefits that
have not been available to now. The first of these is industry identification
on the Internet. Tied to this benefit is the industry and custonmer support that
is to be achieved through registrant authentication and name sel ecti on based on
nane rights. ldentification as part of the travel industry through nanme
registration will also carry with it optional inclusion in the .trave
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Directory, a first in the travel sector

In order to achi eve maxi num benefit fromthe availability of a new TLD
benefits must be communicated. Through the .travel TLD, a |arge nunber of

associations will be involved in TTPC and as authentication agents. This base
of organi zations, through their grassroots participation and fee revenue
generated from authentication, will have an incentive to informtheir nenbers

of the benefits of .travel nanme registration. To this point travel associations
have had no particular incentive to pronote any name registration to their
menbers, a fact reflected in the current estimated 10% I nternet penetration
rate.

Much of the current online activity in the travel industry now occurs through

i nternedi ary organi zations such as ticket brokers or consolidators, neaning
that many industry organi zati ons have not had a reason to devel op their own
Internet presence. Wth the availability of the .travel Directory and industry
authentication that a .travel name provides, these organizations will have a
conpel ling reason to register their own nanmes and choose to list their products
and services in the .travel Directory.

COVPETI Tl VE BENEFI TS

The launch of the .travel domain will place it in direct conpetition wi th nmany
registries, both gTLDs and ccTLDs, and shoul d provide conpetitive
differentiation anong registrars. There are many new service features in the
.travel domain:

| mproved identity through a name that identifies the registrant's business;

Inclusion in the first central, .travel Directory for the travel industry;
- Authentication of industry menbership

- Registration of nanes that reflect registrant rights to name usage, wth
reduced concern for cyber-squatting and specul ation

- Athick registry, with inproved Wois;

- A Sponsor that is a representative of their industry and that provides a
channel and procedure for industry-specific policy devel opment; and

- A dispute process that includes provision for industry-nanaged resol ution of
eligibility and name sel ection denial, supplenmenting UDRP

For registrars the .travel domain offers:

- A sponsored dommin, that increases the number of such dommins for those
registrars that are devel oping a specialty in sponsored domai n services;

- A global, business-oriented domain with a |arge potential registrant base;

- An authentication process that adds value to the name sel ection, but which
does not inpose additional technical or business burdens on the registrar

B. Protect the rights of others

This Part to a |arge degree sunmarizes the rights inpact of policies provided
in nmore detail in Part B (C
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Screening for both eligibility and for nane rights will be perfornmed during the
registration, transfer or renewal process, prior to a name registration being
accepted or renewed. In addition, eligibility data will be updated annually and
any changes to relevant data will initiate an eligibility reviewin the sanme
manner as for an initial registration. Failure to nmeet eligibility criteria at
any time will give rise to a possible revocation of the registered nane.

ELIG BILITY

Applicants for a .travel domain nane nust be verifiable participants in the
travel industry and each nane applied for be a name to which there is a right
t hat has been established through rights registration or use. Each applicant
will be required to declare which category of right it relies on for the
registration. In all applications, eligibility and name selection rights wll
be authenticated by a third party specialist as detailed in Part B (C).

ELI G BI LI TY REQUI REMENTS

Mbst abusive registrations can be elimnated or minimzed by the eligibility
and aut hentication procedures policies proposed by TTPC. Only verified trave
organi zations or businesses will be entitled to register a nanme. Nane
registration in the .travel TLD by non-travel entities, to permt redirection
to non-travel sites or to provide non-travel information (e.g. pornographic
sites), will be virtually elimnated by requiring the applicant to be a nmenber
of the travel industry. Cyber-squatting will be reduced by eligibility
requirements and virtually elimnated by nanme sel ection requirenents.

NAME SELECTI ON REQUI REMENTS

In addition to protection against cyber-squatting, nane selection requirenents
virtually elimnate specul ati ve and bl ock purchases of registrations that
stifle use and expansion of the domain. A registrant nust hold a right to the
nane registered, virtually elimnating specul ative generic or product-rel ated
regi strations.

PRIORI TY OF RI GHTS

Several entities around the world may hold legal rights to the same name string
by virtue of use or under national registration systems. The .travel domain
will not attenpt to assess equivalence or priority of rights. The first to
apply for a given nane will be allowed to register that name if they otherw se
neet nanme selection and eligibility requirenments. UDRP and Sponsor-created
processes such as CEDRP are the appropriate processes to deal with disputes
over priority of rights.

At the comrencenent of the startup period, menbers of TTPC whose nmenbership and
eligibility data have been authenticated by their association not |ess than ten

days prior to the startup period, will be given the opportunity to register
nanes during the sixty day startup. No other applicants will be accepted during
that time. Al other policies for eligibility and name sel ection apply equally
during startup and later. The startup period will provide a controlled test

phase for authentication systens, nane sel ecti on procedures and registry
operations by opening registrations to pre-authenticated nmenbers of TTPC
menber - associ ati ons, but will not otherwi se grant priority to any applicants.

RESERVED NAMES
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Sone nanes such as country and place names (e.g. Russia, New York) and industry
nanes (e.g tickets, trips, global, international) may be nanes currently in use
by a travel entity. However, these names have a value to the entire trave

i ndustry. Even though one business may have a legal right to the name its

regi stration would inhibit use by a broadl y-representative agency. Alinted
list of such words (e.g. major city names in English or the |ocal |anguage)

will initially be reserved and will only be opened for registration under
policies determined by the Sponsor after consultation with the conmunity.

THI RD- LEVEL NAMES

The Registry will not create second | evel categories for the purpose of

regi stering names at the third level. Registrant rights to use the third-I|eve
will be restricted in the .travel domain through the registrant contract in
order to prevent abusive sale to ineligible entities. Eligible name registrants
will be entitled to create third-level nanes for their own use, or the use of
controlled entities. Registrants will not be permitted to sell or distribute
nanes at the third |l evel since these nanes m ght be obtained by ineligible
entities. Names at the third level will not otherwi se be linited. Use of the
third-level by an ineligible entity will entitle the registry to revoke the

second | evel nane.
| LLEGAL USE AND COWPLI ANCE

Use of a name that is barred or prohibited by |law or |egal proceeding in any
jurisdiction, will pernmit the Sponsor to revoke the nane.

The .travel donmain policies and procedures on eligibility and nane sel ection
provi de a nechani smto ensure ongoi ng oversight. These policies can be readily
altered fromtine to tine to provide any further limtations required by
applicable | egislation.

C. Assurance of charter-compliant registrations and avoidance of abusive
registration practices

ELIG BI LI TY POLI CY

Applicants for a .travel name nmust be, and will positively represent that they
are a menber of the travel industry in one of the eighteen industry segnments
initially identified by TTPC. After the startup phase, they need not be a
menber of an association and may be an entity of any type, including a sole
proprietorship or partnership. In the course of nanme registration and prior to
nane confirmation they will provide eligibility data including:

- Full nane;
- Data supporting nane(s) sel ected;

- During the startup period only: menbership in an association that is a menber
of TTPC, and

- Local business information, such as business |icense nunber.

The full registration and authentication process is detailed later in this
Part. What follows is a sunmary noting other policy el enments.

A registration may al so be denied in three other circunstances, all of which
require tracking procedures: a change of eligibility status during the
registration period; transfer to a new entity; renewal by the registrant where
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eligibility status has changed.

VWhere the registrant's circunstances have changed (i.e. a change in any of the
i nformati on, such as change of business nane) it will be contractually
obligated to file new authentication data and authentication will occur in the
same manner as in initial registration. Annual checks of authentication data
will be initiated by the Registry and the applicabl e association. The
registrant will be informed of the outconme of the all reviews. In the case of
denial of eligibility the registrant will be able to seek a review within 30
days and the nane will not be inpaired until the review request period has

| apsed. Where eligibility is denied a nanme will be revoked.

In the case of transfer to a new registrant, the original nane

hol der/transferor and transferee will be obligated to file new authentication
data under penalty of nanme revocation. The name will remain uninpaired unti
aut hentication has occurred and any revi ew request period has |apsed or a
revi ew has been conpleted. In the case of a denial of eligibility of the

proposed name hol der, the nane will be revoked.

There will be no auto-renewals at the tine of renewal; all registrants will be
required to conplete a new authentication formor to confirmall original data.
Aut hentication, confirmation, deferral and denial will all occur in the same

manner as in initial registration

Nanes that are denied in the course of initial registration will be returned to
t he pool of available nanes. Nanes that are denied in the course of changed
circunstances, renewal and transfer will be held in reserve for six nonths and

then returned to the pool of avail abl e names.
NAME SELECTI ON POLI CY

Name selection in the .travel domain will be restricted to names to which the
applicant has a right through registration, or use of the name as the nane
under which it carries on business (the "Doing Busi ness Nanme"). Each appli cant
nmust designate the category of right it relies on for the registration

The applicant will be entitled to apply for all names to which it has a right,
but will not be entitled to apply for certain reserved nanes that fall into
categories of country and place nanmes and industry names (e.g. France, trip
travel, ticket, beaches, international, global etc.). Alimted Iist of such

i ndustry names in English as well as the nanmes of major cities in English and
local form will be reserved pending finalization of policies in consultation
with the .travel conmunity.

Al names will be available on a first-come-first-served basis and the Sponsor
will not attenpt to determine priority of rights anpbng potential applicants
that may have simlar rights to the sane nane.

THI RD- LEVEL NAMES

Third-level nanes will be restricted under the terms of the registrant
agreement in the manner detail ed above in Part B(B).

REG STRATI ON AND AUTHENTI CATI ON
(i) Startup Phase - The sixty-day startup period is designed as a test of the

aut hentication process, the registry technical systemas well as the Registry
operations. Registrations will be linmted to nmenbers of associations that are
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menbers of TTPC. Each applicant will supply data to become pre-authenticated by

their association. ChoicePoint, Inc. (CP), will performthe fina
aut hentication and its database will be popul ated prior to the startup phase.
CP will issue each qualifying applicant a Unique ldentification Number (U N).

Hol ders of a UN, register through an | CANN-accredited registrar, that has
entered into an agreement with the Registry (hereafter "registrar" neans one
with dual accreditation). Each registrar will send to NeulLevel, the Registry
Qperator, all required registration data, and the registrant's UN. If the
nane is avail able, NeuLevel will send the U N, domain nanme, and regi strant data
to CP for authentication. CP will authenticate by conparing the U N, registrant
contact data, and domain nane selection to its database received fromthe
participating travel associations and by verifying that the nane sel ected

mat ches the .travel nanme sel ection policy.

If the CP authenticates a match, NeulLevel will conplete the registration of the
domai n and enter the domain name into the .travel zone and VWois databases. |f
the authentication is not successful, NeuLevel will return the appropriate
failure code to the registrar, and the registration will not be conpleted.

At the conclusion of a registration, the registrar will give the registrant a
domain nane's identity code and send themto the .travel Directory. The
registrant will not be required to enter data in the .travel Directory.

(ii) Go Live Phase - During the go-live phase, registration of .travel domain

nanes will be open to all entities, businesses (including sole proprietorships
and partnerships) and organi zations involved in the travel industry, whether or
not they are a nenber-association of TTPC. All registrants will be required to

be authenticated, with a UN fromCP (if applicable), or during registration
through a Registry authentication web site. Regardless of their manner of

aut hentication, all registrants will be required to register their donmain nane
t hrough a registrar.

Registrants with a UNwII register a .travel domain nanme during the go-live

phase in the sane way as during the startup phase. If the UN submtted by the
registrant, along with other data neets all authentication and nane sel ection

requirements, the name will be registered in the same fashion as in startup

Regi strants WTHOUT a U Nw Il subnmt required domain registration data to
NeulLevel via a registrar. In this circunstance, authentication by CP will not
occur in real time. Therefore, NeuLevel will reserve the domain nane until it
is authenticated (or fails authentication as described bel ow). Once the nane
has been reserved, the registrar will be debited the full registration fee. The
registrar will then be required to provide the registrant with its domain

aut horizati on code, and send the registrant to the Registry authentication web
site managed by NeulLevel to begin the authentication process.

The registrant will have 24 hours from name reservation to enter the required
data into the authentication web site using their authorization code. In
addition, the registrant will be required to indicate its primary country of
resi dence which will deternine which authentication provider (i.e. CP or |ATA)
will performthe authentication as follows.

- If aresident of the United States or Canada, CP will authenticate within 36
busi ness hours, and will notify NeuLevel of the results. NeuLevel will notify
the regi strar whether the authentication has been approved or failed and the
registrar will notify the registrant. Were authentication fails, the

registrant will be provided with information about the registry authentication
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deni al review process. No refunds will be issued for any registrant that fails
aut hentication, which TLD policy will be comrunicated to the registrant at the
begi nni ng of the process.

- If the registrant is not a menber of a TTPC association (or is a nember
without a U N and is also not a resident of the United States or Canada,

NeuLevel will send authentication data to | ATA via email. |ATA will
authenticate within 12 cal endar days, and notify NeuLevel. NeulLevel, will send
these results to the registrar. The registrant will be provided with
i nformati on about the appeal process through its registrar. No refunds will be
i ssued for any registrant that fails authentication, which TLD policy will be

conmuni cated to the registrant at the begi nning of the process.

If the authentication succeeds NeuLevel will register the domain. |f the
aut hentication is not successful, NeuLevel will return a failure code to the
registrar, and the registration will not be conpleted. On nane renewal every

regi strant must renew their representation of eligibility and confirm or anmend
their authentication data. In addition, the Registry and associations wll
carry out an annual check of registrants to confirmthat all authentication
data renmai ns accurate. Where informati on has changed the Registry wll

det ermi ne whet her authentication should be repeated or Whois information
updated. The Registry will informthe registrant of any such requirenent.

Transfer of a registered nane fromone eligible entity to another will require
t he proposed new holder to subnit its own authentication data and pass the sane
authentication review as is required on initial registration. Failure to file
such data, or filing of false data will be grounds for revocati on of the nanme
regi stration.

Al ineligible entities will be denied nanme registration until they have filed
a request for repeat authentication. |If they pass authentication they will be
permtted to sel ect names that neet name selection criteria.

D. Assurance of adequate dispute-resolution mechanisms

DI SPUTE RESOLUTI ON

The .travel Sponsor, TTPC, has adopted authentication policies and procedures
that ensure eligibility at the time of initial application, on renewal and on
transfer and which provide a means to challenge eligibility.

The .travel domain will inplement both the | CANN Uniform Di spute Resol ution
Pol i cy and proposes to devel op dispute policies simlar to the Charter
Eligibility Dispute Resolution Policy now used by sTLDs, and will include both

policies inits registrant agreement. TTPC al so proposes to suppl ement UDRP and
CEDRP-1i ke policies with its own informal review process in the case of denia

of eligibility and name selection only. This process will permt a denied
applicant the right to apply for a review of its eligibility or name sel ection
deni al . The di spute process will consider clains that the applicant neets

eligibility criteria or that the applicant has rights to a name that has been
deni ed where that nane is not on the reserve list. Only a denied applicant wl|
be given access to the process conducted by a TTPC-nanmed panel

OTHER REG STRATI ON
A registration may al so be denied in three other circunstances, all of which

require tracking procedures: a change of eligibility status; transfer to a new
entity; and/or upon renewal by the registrant.
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- Where the registrant's circunstances have changed (i.e. a change in any of
the information that is contained in the authentication data it filed, such as
its business nane) it will be under a contractual obligation to the Registry to
file a new authentication data form and authentication will occur in the same
manner as in initial registration. However, in this case, a registrar is not

i nvol ved in the process and there is a presunption of eligibility so that the

nane is not deferred or inmpaired. The registrant will be informed of the

out come of the authentication review In the case of denial of eligibility the
registrant will be permitted to seek a review within 30 days and the name wll
not be inpaired until that review has occurred or until the review request
peri od has | apsed. Where eligibility is denied a name will be revoked foll ow ng
notice to the registrant. The same informal appeal process as is available for
initial registration and denial will be available at this stage.

- In the case of transfer to a new entity, the nane registration will be

treated as in the case of a change of circunstances in the original registrant.
The original name hol der/transferor as well as the new nanme hol der/transferee

will be obligated to file new authentication data under penalty of nanme
revocation. The nane will remain uninpaired until authentication has occurred
and the review request period has | apsed or a review has been conpleted. In the
case of a denial of eligibility of the proposed nanme hol der, the nane will be

revoked followi ng notice to the registrant.

- In the case of a nanme renewal, there will be no auto-renewals and al
registrants will be required to conplete a new authentication formor to
confirmall data originally filed. Authentication, confirmation, deferral and
denial will all occur in the same manner as in initial registration. As in the
case of initial registration, there will be no fee for re-authentication on
renewal , other than the normal nanme registration fee which will be the sane as
for an initial registration

Nanes that are denied in the course of initial registration are returned to the
pool of avail able nanes. Nanes that are denied in the course of changed
circunstances, renewal and transfer will be held in reserve for six nonths and
then returned to the pool of avail abl e names.

I NELI G BLE ENTI TI ES

Al ineligible entities will be recorded and deni ed name registration unti
they have filed a request for authentication due to a change in the

circunmst ances that caused themto be denied. Once authenticated, they will be
permtted to sel ect names that neet name selection criteria.

E. Provision of ICANN-policy compliant WHOIS service

The .travel top level domain will be a thick registry enabling the Registry to
provi de conplete Whois information. The Registry Operator will provide this
servi ce.

The .travel domain will receive all applications through | CANN-accredited

regi strars and each of these registrars will provide conplete \Wois

i nformati on. Updates of eligibility data annually as well as at the tine of
transfer and renewal, will provide the Registry the opportunity to inform

regi strars and registrants that Whois data may require correction. More
i nformati on on the Whois service is set out in Part E
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