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QUESTION	#1
BIG	IDEA	:	
- When	did	you	start
- Tipping	point	to	go

QUESTION	#2
WHAT	WAS	EASY,	
WHAT	WAS	HARD
- Pleasant	surprises
- Unpleasant	surprises

QUESTION	#3
OUTCOMES	&
REALISATIONS



Pharmacy	in	the	Digital	Age

Gg	Levine,	Registry	Operations	Manager
National	Association	of	Boards	of	Pharmacy
ICANN61	– March	12,	2018



.Pharmacy	Launched	to	Protect	Public	Health

More	than	a	gTLD,	the	.pharmacy	domain	creates	

a	safe	online	space	where	consumers	
can	be	sure	the	medicines,	services,	and	information	
they	obtain	are	legitimate and	trustworthy.	



Buying	Medicine	Online	Is	Risky	

• The	legitimate	practice	of	pharmacy	is	highly	regulated	to	
ensure	medication	safety	and	protect	patient	health.

• Tens	of	thousands	of	fake	online	pharmacies	break	these	
regulations,	creating	a	global	public	health	threat.

• US	enforcement	authorities	say	the	internet	is	the	most	
common	way	for	counterfeit	medicines to	reach	consumers.

• World	Health	Organization	estimates	between	100,000	and	
1	million	people	die	annually	from	using	counterfeit	drugs.



Verified	gTLD	Creates	a	Safe	Environment

• NABP	pre-verifies	that	.pharmacy	registrants	are		appropriately	
credentialed	to	dispense	prescription	drugs	or	provide	related	
information	and	resources.		

• NABP	grants	use	of	the	.pharmacy	domain	only	to	entities	that	adhere	to	
pharmacy	laws	in	the	jurisdictions	where	they	are	based	and	where	their	
patients	and	customers	reside.	

• “Seal	of	approval”	is	in	the	domain	and	can’t	be	faked.
• .Pharmacy	TLD	has	had	zero incidents	of	abuse.



.realtor™ - the 
long and winding 
road

President & CEO, Second Generation, Ltd.

MARCH 12,  2018

Matthew Embrescia



Company Background
• Owner/Operator of over 50 Television and Radio stations throughout 

the US
• Broadcast rights holder for MLB, NFL, and NBA teams 
• Experts in Licensing and Strategic Partnerships

50+ Years in the Broadcasting Industry



Turning Point
• Broadcast Industry Consolidation
• Rise of the Internet

Telecommunications Act of  1996



A New Opportunity

• Learned of ICANN
• Funded Initiative to acquire a new gTLD

Early 2000



Our First

• Applied for .jobs
• Partnered with SHRM
• Partnered with Verisign
• Launched 2005

2004 sTLD RFP



Looking Forward

• Preparing for the next round
• Established partnerships with major groups that served specific 

communities
• Applied for 8 new gTLDs during the 2012 Round

2006-2014



The Result

• .jobs, .career, .realtor™, .realestate, and .med

Registry Operator of  5  gTLDs



The	Journey



Open	Mic at	ICANN	Luxembourg

GAC	will	
not	allow it 1000	new TLDs	

break	the root

Balkanization
Box	of
Pandora

Competition

NO!
DIRK



Vinton Cerf	was	not	amused
Vint	was	not	amused



We	had	the	Idea
of	a	public	Good
for	all	Berliners



.berlin	is	a	project	of	the	re-united	Berlin



Injunction by City	of Berlin

The	Mayor	wrote:

“You	will	be	in	trouble	if	you	
do	not	stop	.berlin	and	it	will	
be	expensive	for	you”



We	engaged	with	the	Community	&	Stakeholders,
got	support	by	over	115	Sharholders	and	Sponsors



German	Parliament:	YES!



2005	2006	2007	2008	2009	2010	2011	2012	2013	2014



Trusted. Verified. More Secure.

Craig Schwartz, Managing Director
fTLD Registry Services
March 12, 2018



The Big Idea

• Financial services firms and their customers are highly targeted for 
abuse

• What if these TLDs get into the wrong hands?
• How can we innovate in our own, gated communities?
• .BANK and .INSURANCE – created to serve and protect these 

communities
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üAuthenticates	identity
üHelps	tell	a	security	story	customers	can	understand
üMitigates	exposure	to	cyberthreats for	websites	and	
email

ü Enables	more	relevant	and	memorable	names
ü Enhances	brand	recognition	and	differentiation	in	a	
competitive	marketplace



.neustar
Our transition to .brand



Why Transition to .neustar?

1. Help our customers to find our 
content easily

2. Increase the efficiency of our 
advertising

3. Reduce our costs

4. Enhance our security



Why Transition to .neustar?

5. Increase trust with customers and 
partners

6. Increase our 1st party data

7. Aligned with our website refresh 
program

8. Join a global branding revolution



Approx. 20 organizations have done this already 



.neustar
The key project elements



Migrated from neustar.biz to home.neustar

© 2017 Neustar Inc. All Rights Reserved 34



Gave our key business units a connected 
microsite within the ecosystem

© 2017 Neustar Inc. All Rights Reserved 35

neustar.biz

home.neustar

security.neustar marketing.neustar registry.neustar risk.neustar communications.neustar



Created intuitive pathways to ALL of our 
content

© 2017 Neustar Inc. All Rights Reserved 36



Built our own Neustar search engine

© 2017 Neustar Inc. All Rights Reserved 37



Built our own Neustar search engine

© 2017 Neustar Inc. All Rights Reserved 38



Moved to a new, branded URL shortener



Moved our staff emails to 
.neustar addresses

§ jason.loyer@team.neustar

§ Customer Support teams 
now have emails on:

@support.neustar



Moved our staff emails to 
.neustar addresses

§ jason.loyer@team.neustar

§ Customer Support teams 
now have emails on:

@support.neustar



Facebook.design is just getting started. 
Like most things at Facebook, it will be iterated on 
frequently. But we hope this becomes a place where 

designers can find great resources to grow as designers 
and develop in their career. Ultimately, we hope we can 

push our discipline forward.

Jeff Smith, Facebook Product Designer, on the launch of the facebook.design site



Full list of household brands on .design

Recruiting:

facebook.design

uber.design

airbnb.design

booking.design

Content Marketing:

npr.design

kohler.design

medium.design

slack.design

opentable.design

automattic.design

Brand Management:

dropbox.design

atlassian.design

etrade.design

wechat.design





RECRUITMENT



FACEBOOK.DESIGN



UBER.DESIGN



MEDIUM.DESIGN



TELEKOM.DESIGN



AMAZON.DESIGN



CONTENT 
MARKETING



AIRBNB.DESIGN



NPR.DESIGN



KOHLER.DESIGN



MEDIUM.DESIGN



SLACK.DESIGN



OPENTABLE.DESIGN



ORIGAMI.DESIGN



AUTOMATTIC.DESIGN



BRAND 
MANAGEMENT



DROPBOX.DESIGN



ATLASSIAN.DESIGN



ANT.DESIGN



ETRADE.DESIGN



WECHAT.DESIGN



Proven value

.design delivers on the value promise of the nTLD program as a whole

● It looks good - important for a designer’s business card
● It is distinct and semantically powerful -

○ creating a new destination for the design department (facebook.design’s
content has no place on facebook.com!) 

○ bluelagoon.design is specific and meaningful while bluelagoon.net is not



.design is relevant to any type of designer

.design is a successful nTLD, especially as a “niche vertical.” Part of its 
strength is the wide variety of design professions, .design is equally relevant to 
landscape architects as to web designers

● The word “design” appears in 1 million .com domains, the single most 
common word in .com SLDs!

● We currently have 70k DUM - just 930,000 more to go to capture our 
market!

● Our wholesale price is nearly 4x that of .com



A walk in the shoes of a new gTLD 
Registry Operator

Monday, 12 March 2018



“…a single platform ensures that users can now get 
information on all our products and services in one …helps convey 
the scale and scope of the Group’s capabilities across the world….”

“….more flexibility over how we promote and market our 
products and services digitally….”



“..simplified online user experience, making it crystal clear to 
our customers that they are engaging with a genuine Barclays site.”

“serves to increase trust and confidence in Barclays’ 
online entities.”



B2B B2C

Consolidation of online presence Enhanced security and control

Flexibility to promote/market products Trusted space for users

Both are Purpose Driven not Revenue Driven



User adoption - brands can direct users confidently to trusted spaces
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User adoption - brands can direct users confidently to trusted spaces



User adoption - brands can direct users confidently to trusted spaces





.Pharmacy	Garners	Broad	Recognition
• Fortune	500	Buy-in: Eight	Fortune	500	organizations	registered	one	or	
more	.pharmacy	domains	since	2015,	including	Albertsons	Cos,	CVS,	
Express	Scripts,	Humana,	Kroger,	Merck,	Rite	Aid,	and	Target.

• Domestic	Traction:	Nearly	50%	of	all	US	licensed	pharmacies	service	
.pharmacy	verified	websites.

• Global	Initiative:	Several	countries	collaborate	and	participate	in	
the	.Pharmacy	Program,	including	Canada,	Great	Britain,	Ireland,	Spain,	
Australia,	and	Hong	Kong,	with	many	more	expressing	interest	and	
willingness	to	recognize	the	program.

• Partner	Risk	Mitigation:	.Pharmacy	verification	meets	requirements	for	
Google,	Bing,	Yahoo,	Twitter,	and	Visa.



Domain	Registration	Volume	On	the	Rise

• Exceeded	500
domains	under	
management	in	
4Q17

• 92%	growth	in	
registration	volume	
in	2017
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Vision	for	the	Future	of	.Pharmacy

• Ultimately,	NABP	aims	to	see	widespread	usage	of	the	
.pharmacy	domain	across	the	industry,	as	a	sign	of	
credibility	and	security for	consumers.	

• Pharmacies	and	related	entities	will	recognize	the	.pharmacy	
domain	name	as	a	way	to	stand	out	against	the	
overwhelming	number	of	fraudulent	websites	selling	medicine	
illegally,	endangering	public	health.

• In	the	end,	.pharmacy	contributes	to	a safer	internet.



Case Study
Lessons  Learned



Building a Brand



email ->

postcard ->Web and social media  ->

Marketing & 
Advertising



Tutorials & Resources



Boards & Firms



Members



Speakers
FURHAD WAQUAD
EDUCATOR AND REALTOR®
Furhad has over 29 years as a REALTOR®, has been President of his Local 
REALTOR® Association and State Association of REALTORS®, and has 
served in many roles with the National Association of REALTORS® including 
on the 2009 President’s Extended Leadership Team.

MARION NAPOLEON
BROKER/OWNER AND REALTOR®
Marion Napoleon is the Broker/Owner of Unlimited Realty Solutions in Grand 
Prairie, Texas and has been a licensed REALTOR® since 2001. Marion is an 
Instructor Certified by Texas Association of REALTORS® and National 
Association of REALTORS®

MARKI LEMONS
E D U C AT O R  A N D  R E A LT O R ® 
Marki is a licensed Managing Broker, REALTOR®, avid volunteer, and Major 
Donor, dedicated to all things real estate. Marki also has over 25 years of 
marketing experience. 

MICHELLE WALKER
B R O K E R  O W N E R  A N D  2 0 1 7  L O C A L 
B O A R D  P R E S I D E N T
Michelle started STL Buy & Sell, REALTORS® in 2006 and has grown the 
company to more than 40 agents, serving the Greater St. Louis Metropolitan 
Area. Michelle contributes her company's success to her community and 
industry involvement.

VERONICA MULLENIX
B R O K E R  O W N E R  A N D  R E A LT O R ®
Veronica has been a real estate course instructor for over a decade. She actively 
serves the REALTOR® Family as a volunteer leader on numerous local, state 
and national association committees since 2006.



Testimonials



www.harry.realtor

This has been the 
best way to 
professionally project 
me and my business.

HARRY SARVAIYA  Toronto, ON, Canada



www.colleenmurphy.realtor

REALTORS® should be 
using .realtor™ to set 
themselves apart. My 
domain is promoting my 
brand as well as our 
industry. COLLEEN MURPHY Orlando, FL



www.ermirkape.realtor

Not only are 
.realtor™ top-level 
[domains] very 
catchy—I believe 
they are the way of 
the future.

ERMIR KAPE Miss issauga ,  ON,  Canada



Where do we go from here?



Coming Soon 
An open and
unrestricted gTLD.
www.home.realestate



Contact Information

President & CEO 
Second Generation, Ltd.
216-361-1000
fme@secondgen.com

Matthew Embrescia



The	Surprises



The	L Surprises



Switching	to	a	nTLD	domain	rarely	happens

siemensberlin.de			ð siemens.berlin



New,	new	and	new









geoTLD‘s	euphoric	first	year	…

Source:	https://stats.centr.org/gtlds	(2013	to	2018)



…	but	geoTLD‘s	market	is	not	a	global	one

Source:	https://stats.centr.org/gtlds	(2013	to	2018)





The	J Surprises



Bezug	zu	Berlin	Strong



I	register	a	.berlin	domain	name	because	…

…	I	want	to	
target	

Berliners	as	
customers

…	I	think	a	
.berlin	domain	
is	cool	and	
trendy

…	I	want	to	
show	that	
I‘m	a	

Berliner

















A	successful	TLD

55,000	domain	names
€	1.5	mio	turnover	p.a.
€	200,000	profit	p.a.
9	employees



VISION

.berlin	is	the	digital	home	of	the	Berliners	
and	the	digital	identity	of	Berlin.

The	digital	DNA	of	Berlin.
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ØFinancial	services	is	a	
lagging	industry	– no	
one	likes	to	be	first…	
or	last

ØThe	value	was	clear,	
but	implementation	
and	prioritization		
seemed	daunting

ØRegistrants	needed	
guidance	and	
assistance
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Third-Party	Provider	Program

131



Success	Stories

132
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• Communities are served and protected
• Created market differentiators that enhance branding and consumer trust

• Strong renewal rate (~90%) 
• Profitability supports expansion of services and global 

engagement
• Adoption/usage steadily increasing
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www.MansfieldBank.BANK
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www.Peterson.INSURANCE



137

www.Broadway.BANK
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www.StreetSmart.INSURANCE
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www.TFB.BANK
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www.ShoreCommunity.BANK



Resources

141

• Craig Schwartz – craig@fTLD.com
• www.fTLD.com
• www.register.BANK
• www.register.INSURANCE
• Social Media

– Twitter: @fTLD_Registry
– LinkedIn

• .BANK
• .INSURANCE
• fTLD



Focused on reducing our costs 

§ Cheaper, faster domain registrations in 
.neustar

§ Slowly evaluate our domain portfolio 

§ Reduce defensive registrations

§ Avoid costly buybacks for new campaigns



Focused on reducing our search costs 

Not Us!

Us!



Using .neustar in our advertising

MARKETING.NEUSTAR
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NEUSTAR.BIZ
TO

<ANYTHING>.NEUSTAR

(GIVING OUR DIGITAL CONTENT 
IT’S OWN IDENTITY)



.neustar
The Outcomes



Planning for Success

1. Communication (Internal and External)

2. Detailed transition planning

3. Managing risk is a priority

4. Execute with speed and commitment 

5. Focus on flexibility and continued 
learning post transition



Our Metrics

Page Views Total Sessions

Returning Users New Users

20% 22%

25% 24%



Our Metrics

Organic Search Traffic Direct Traffic RFI Leads

Page Depth (>3pgs) Time on Site

12% 10% 8%

12% 15%



www.launchguide.neustar 



www.brandsreport.neustar 



Q&A Session



Q&A Session





MakeWay.World
The world’s leading hub of 

.brand information.

www.makeway.worldThank You! 

@neustartlds



Awareness is growing

● I was told that “everyone knows about .design” by a .design user from San Francisco

○ I laughed at her in response
● We all owe prolific marketers like .club a thanks as their general awareness approach has 

really had an effect

○ When explaining nTLDs to people many have responded, “Oh, like .club”
● The UASG.tech service is a great start but that is pointed at technical adoption rather than 

awareness, with nTLD volume/revenue being cited as a shortfall in ICANN budgets we must 
remember that our successes are very much linked and increased nTLD awareness is perhaps 
the only large multiplier we can work towards together





The future….. 

•More brands will activate their registries, controlling their online 
presence from the root of the Internet 

•User adoption will continue to grow

•Brands will exploit the greater choice, flexibility and data that a 
brand registry provides and adapt their online space to suit their 
business and future strategies

•These registry operators will stimulate new ways to utilise the DNS

•More brands will apply to operate their own registries.
Find out more - BRG: dotBrands Trends & Use Cases
15 March, 10:30-12:00 - Room 103 A
(https://61.schedule.icann.org/meetings/641132)



Visit www.brandregistrygroup.org for more information:



Success Comes in Different Forms

Long -Term Aims, Not Short -Term Gains

Takes a Lot of  Work & Commitment

To	Serve	Registrants	&	Their	Communities



Questions


