Your European Identity

Expanding the registry communication
channels: the social media revolution
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Some statistics
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EURIid and .eu on Social Media
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eu Web Awards ” Get your free copy of Domain Names for Dummies
pomain
Names All you need to know about choosing and obtaining

a domain name for you or your business.
i Wi . —
Domain Names for Dummies Download now m

Check if your domain name is available Register a .eu domain name »
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2014: the turning
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.eu on Facebook

Page
Digital optimisation
Editorial

Pian

Number of FB fans
organically and
consistently grown




.eu on Facebook ﬁ‘

006,200,000 Impressions

The total number of times any Facebook user (fan or non
fan) could have potentially seen any content associated ~ facebook
with our Page in their News Feed or Ticker or by visits to

our Page directly.

IMPRESSIONS BREAKDOWN IMPRESSIONS BY DAY

sun I

M Page Post 88.7k M Organic 218.1k von I

B Mention 82,9 M Viral 2473k T ——
wed I

e e T

W Checkin 16k Fri- I
sat I

W Other 91

M User post 1

M Question 0

B Coupon 0

Source: SproutSocial ° e u

Your European Identity




.eu on Facebook

32,800 stories created

A story on Facebook is created when a user likes our Page, posts to our Page's

Wall, answers a Question, RSVP's to one of our events, mentions our Page, facebook
phototags our Page, checks in at our Place or likes, comments on / shares one

of our Page posts

IMPRESSIONS BY AGE & GENDER IMPRESSIONS BY LOCATION
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EUR/ EUregistry

Every business needs a domain name. Learn more about it in Doman Name for
Dummies. Free download http://bit.ly/1noYOjv

Making Everything Easier!™

Compliments of

EUR/d
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.eu on Twitter 9

Page
optimisation

Digital
Editorial
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+++Followers +++Influence




.eu on Twitter

Twitter = Most Effective Channel for EURIid’'s Content Marketing

gure EUregistry
= EURid

New Followers

You Followed

Direct Messages
(received)

Total Followers 2,290

993 connections
made in this time period

625k /™
366 7\

49 g N

@mentions
Messages Sent
Messages Received
Clicks

Retweets

Direct Messages (sent)

708
1.9k
757
95.5k
1.1k




.eu on Twitter

Key indicators

Measure how we're conversing with your audience

twitter

MY SOCIAL SCORES ENGAGEMENT 38% INFLUENCE 81% TWEETING BEHAVIOR

so/ \ 38% 62% Publlshlng @

w ..\\.\_/\"— Measure the performance of our outbound content i ol

DAILY ENGAGEMENT — @MENTIONS708  — RETWEETS 1,120 OUTBOUND TWEET CONTENT

200 T 1,035 Plain Text

® 1 34 Links to Pages

Apr 01 Jul01 Oct 01 @ 1 83 Photo Links
twitter
BY AGE RANGE BY GENDER
w20 M °
- — f76% 4 24%
o MALE FOLLOWERS FEMALE FOLLOWERS
3544 I
4554 I
Soor R Men aged 25-34 appear to be the leading force among

- your followers.
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Our most retweeted and favourited tweets

gur. EURID 3 : wun., EURId ol Foliowin J

It has been a great #USOpen2014 for Brava @flavia_pennetta ! Congratulations
from all EURId!

@flavia_pennetta and @mbhingis!
Compliments for the great tennis you
played!
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76 124
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.eu on YouTube

EUregistry @

mnw Created: Mar 11, 2010 - Videos: 182 - Lifetime views: 905,146

e CAnneL |
Lifetime (Mar 11, 2010 — Jan 5, 2015)

Performance
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A look at our industry

Comparison: ICANN

EURid ICANN :
EUregisty SOk @ ICANN twitter

. ICANN

ENGAGEMENT ENGAGEMENT

INFLUENCE INFLUENCE
o

Followers Gained 836 Followers Gained 6,735

EURID'S FOLLOWERS 2.3K ICANN'S FOLLOWERS 71.0K

50.0k

30.0k

o  e———

May 01 Jul 01 Sep 01

Source: SproutSocial ° e u
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-

+++Multilingual
Content

\
+++|nteraction
with testimonials

Focus on

\—

Engagement

+++|nfographics

on technical topics

+++Live reports
and use of quotes
_/




Connect via social media as relationships
might be more powerful than marketing
Engage regularly with your stakeholders

If you like to go social media, do it properly!
Being present and active in the social media is a

true job
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Thank you!

Giovanni Seppia
giovannis@eurid.eu
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